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editorial

In the heart of it all
New York. Fifth Avenue. Right opposite the iconic
Flatiron, the Porcelanosa Group headquarters modernises
the Big Apple’s skyline. A comprehensive refurbishment by
architect Norman Foster who, preserving the sober lines of
the old building, has been able to integrate the priorities
of a modern company that is clearly expanding into
the whole world – and right in the heart of it too. These
have been years of very hard work, of integrating with
a city that vibrates, changes and renovates very quickly.
Many complex decisions were made with perseverance,
intelligence and the passion of the owners, directors and
professionals who make up Porcelanosa Group on all five
continents. Our steps, guided by creative energy, careful
attention to detail and solid values, distinguish us and
make us grow beyond every obstacle.
This leading article talks with satisfaction from the
watchtower of things well done. Proof of it is this
building, once the Commodore Criterion, built during
the First World War and now, in 2015, headquarters of
Porcelanosa Group, a new icon in the hugely demanding
city of New York.
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PROTAGONISTS

INGA SEMPÉ

A garden designed to get lost in
Last spring, the biggest maze in the world opened to
the public – the Masone Labyrinth. Designer, publisher,
collector and bibliophile Franco Maria Ricci personally
designed it to fulfil the promise he had made to his friend
Jorge Luis Borges in 1977: at last his literary dream
has become a reality; a maze as a metaphor of
the human condition. In short, an intricate garden to get
lost in, surrounding the Franco Maria Ricci Foundation,
located in Fontanellato, close to Parma (Italy).
The 200,000 bamboos allow visitors to play hide-and-seek
in this three-kilometre route.

SIGHS OF LIGHT

The glass lamps by
Czechoslovakian designer
Lucie Koldová hang from
room ceilings in a subtle and
transparent way. Her designs
were a curiosity at the latest
Maison&Objet fair in Paris.
The pieces, by the brand
Brokis, which she founded
in 2006, are produced in
a factory 150 kilometres
from Prague, where glass
is worked using artisanal
techniques.

DESIGNER

W

ith a new studio in Paris – in
Belleville – this designer, daughter
of the great illustrator Sempé,
does not let herself be tamed by trends.
Instead, she follows her own sensitivity and
rhythms. The essence of her designs focus
on day-to-day objects – those that surround
us and help us live better. Brands such as
Alessi, Hay, Mutina, Moustache, Wästberg
and Ligne Roset trust the delicacy of her
lines which become useful objects of desire.
“Daily life is my creative and operational
centre. When I was a child, I was
entertained by the furniture, crockery or
lamps that I used, that I observed. Later,
drawing helped me to change them, to
give them new shapes. My way of getting
inspiration when I design is by drawing.
It is the only way in which I can get an
idea, always giving it time. The basis is
always a sketch that then takes on shape.
I do not like to define my style as what
is not useful. Styles confine imagination
and experimentation, I work with many
companies from several countries, provided
they afford me the freedom I need.”
—Inga Sempé, Paris 2015
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INAUGURATION

NEW SHOWROOM OPENING IN TEL AVIV

ON THE OTHER SIDE OF THE MEDITERRANEAN

T

el Aviv’s Namal port, one of the
most fashionable new shopping
areas in the city, was warmed by
the magic and passion of Spanish guitars
and flamenco dancing during the recent
opening party of the new Porcelanosa
Group showroom in the Israeli capital.
The event, attended by around 300
guests, brought together designers,
interior designers, businessmen,
personalities from the world of art and
politics, celebrities and several of the
architects who have designed some
of the most prominent projects that
Porcelanosa Group is developing in
Israel, including boutique hotels, luxury
residences and public buildings. Among
the famous names were, for example,
the Italian Oliviero Godi, from Exposure Architects, and the Israelis Lillach
Lev and Elan Gargir, Buki Zucker, Guy Velikson, Joël Joseph, Sharon Edri,
Michael Azulay... They all enjoyed, in addition to the warm Spanish ambience
and the good news at finally having a Porcelanosa Group shop in Tel Aviv,
the gastronomic delights prepared for the occasion by well-known Israeli
chef Paul Assenheim.
The new Porcelanosa Group showroom is a spectacular space of 250
square metres exclusively devoted to Gamadecor, the Spanish group’s
kitchen brand, displaying six different types of kitchens: one model from the
Residence collection and five from Emotions. From now onwards, Israelis
who wish to refurbish their kitchen will find their benchmark address at 3
Hata’arucha Street, very close to iconic shops such as Buffi, Bulthaup and
Semel Kitchens, considered the top kitchen firm in Israel. /

The opening of the new showroom
in Tel Aviv was attended by
celebrities, partners and friends
of the firm, who participated in
a fabulous event in which, in
addition, they discovered new
products from the eight brands of
Porcelanosa Group.

INTERVIEW Text: Vicky Vilches.

FRANCISCO
ROMÁN

“Customer experience
is now multi-faceted, and we should
take care of all these facets”

PRESIDENT OF VODAFONE AND
OF THE VODAFONE FOUNDATION

Photo: Sergio Martínez.

W

hen Francisco Román saw those
first mobile phones in the early
‘90s, he never suspected that
much of his long professional career would
be part of a sector whose importance and
expansion no one could foresee back then.
Today, he heads Vodafone Spain at a time
when the largest European operator is making
important investments in infrastructure,
innovation and customer service in our country.
Thanks to being in this leading position, he is
very familiar with the revolution of connectivity,
of which he talks with enthusiasm: in his
opinion, it is “one of the most fascinating
phenomena in the history of mankind”.
Foreseeing the future today seems
perhaps more difficult than ever. What do
you think that mobile telephones will be
like in ten or fifteen years?
In general, predictions about technology are
usually wrong. You only have to see how
the best sci-fi writers, when they imagine
the future, usually get the context right, but
get the technological side wrong. Nobody
imagined, for instance, such a simple humanmachine interface system like Windows.
However, talking specifically about mobile
phones… in this case, too many technological
variables can influence things for us to be able
to predict the future. For instance, just with
regard to new materials; we don’t know how
graphene will affect the sector, and neither
do we know what future developments in
so-called wearable gadgets will be. We have
a Foundation whose purpose is to use all this
technology in favour of vulnerable groups. This
is why we develop and support many lines of
research. When you see that communication
can be established by using a headset, for
instance – think what that can mean for a
quadriplegic person – you realise that we
are close to actually doing things with our
mind. Guessing is very difficult. Nonetheless, I
believe that we are not wrong if we say that it
will be a totally interconnected world, with no
limits whatsoever in connectivity.
How is the future, with its constant
demand for innovation, experienced
by your sector? Is there no fear

of being left behind?
We should be cautious, but not fearful,
because fear grips you. We should be sensible.
But it is true that a company like ours, which
is in the midst of one of the most fascinating
phenomena in the history of mankind –
connectivity – is not afraid as it feels privileged
to be in the place where it is now. Today there
is a huge technological development in all
kinds of technologies such as never before.
Moreover, with an almost immediate and
universal impact thanks to connectivity. That
is where we come in – and this places us in a
privileged position.
Nevertheless, this situation also
generates challenges.
Naturally. A great deal of money needs to be
invested for us to be able to offer coverage
and capacity, because the demand for
capacity is growing. We should also invest in
new technology even if this requires serious
efforts, and even before recovering previous
investments. This would be at the core of our
challenges, forcing us to keep our feet on the
ground and always act with business-oriented
criteria in mind. At this point, I would say that
there are some collective challenges for the
sector, one of them being the achievement of
a single digital market in Europe that favours
economies of scale so that we can become
more competitive.
Vodafone is the biggest operator in
Europe and the second in Spain. What
is the situation of the company in this
country right now?
We are clearly enjoying a good moment.
We are very strongly committed to adopting
the best technologies available, looking for
ultrafast broadband both for mobiles and
landlines. We have 14 million customers in
our mobile division and almost three in the
landline division. We are completing a special
programme of infrastructure investment and
last year we invested over one billion Euros
in Spain with regard to this. In my opinion, we
have made a big effort that can be extended
to our customer’s experience – an aspect that
we consider of the utmost importance.
Now all companies are talking precisely

“Porcelanosa has provided us with
what we were looking for to
create a different, modern, positive
experience; one that conveys a
feeling of forging ahead in interesting and
attractive surroundings”
The flagship store of the Vodafone
company – in the Puerta del Sol
– chose solid surface Krion®, by
Systempool, to create a modern,
positive and distinct space.

about offering their customers the best
experience, of putting customers at the
centre of their strategy. Is there a risk of
overusing this term a bit?
First of all, we should consider whether it is
concepts or words that are overused. The
essential concepts have not changed. When I
was a boy, it was relatively common to see that
well-worn sentence, “The customer is always
right” inside shops, or “He who has a customer,
has a treasure”. In other words, the business
owner’s mindset has always been to meet
their customers’ needs, throwing themselves
into this. So, what has changed now? I believe
that it is the speed of transactions and the
fact that contact with the customer is multiple
and multi-channel. Companies that are able to
create a better customer experience at every
point of contact with them will be the winners
in the competition battle. We believe this is
an essential aspect, and we will keep making
an effort to improve all aspects related to our
contact with customers on any of the points
in which we interact with them: customer

Photo: Sergio Martínez.

INTERVIEW

service, help with their terminals, buying and
management processes…
Is it here where your collaboration
with Porcelanosa and its material Krion®
comes into play at its Madrid flagship
store?
Exactly, the customer’s experience is now
multi-faceted, and all those facets should be
cared for. At our Puerta del Sol flagship store,
we want to offer memorable visual impact that
will signal a difference. It is a very satisfactory
relationship: a company like Porcelanosa can
supply what we were looking for to create
a different, modern, positive experience as
well as conveying a feeling of being ahead
in interesting and attractive surroundings.
Although these aspects are difficult to gauge,
we know that they have a truly positive impact
on our customers.
It is interesting that this was achieved
at such an iconic place such as Madrid’s
Puerta del Sol.
One of the things that we are most proud of
in connection with this specific project is that
this window to the future has fitted into such a
traditionally Madrilenian place in such a natural
way, especially as it has its own strong image.
Being the figurehead of a trip to the future
from such a symbolic and history-laden place
such as Puerta del Sol is a big honour for
Vodafone. /

THE CONQUEST
OF THE BIG APPLE

COMMODORE CRITERION BY PORCELANOSA: ARCHITECTURE THAT SPEAKS SILENTLY
Accustomed as we are to excess and spectacle, to rhetoric in the worst sense of the word,
the new Commodore Criterion, refurbished by Norman Foster, gives a feel of provocative nudity, of essentiality
and restraint... This is a work that expresses itself through its silence.
Text: JULIO TOUZA RODRÍGUEZ and JULIO TOUZA SACRISTÁN Photos: Preston Schlebusch
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and have accepted that this silent architecture expresses
itself just as they have always expressed themselves: with
humility, simplicity, resolve, and a positive frame of mind...
and with silence.
The building stands in an especially significant spot:
right on the strategic junction of New York’s Fifth Avenue
and Broadway, with the city’s first skyscraper standing on
the opposite corner: the Flatiron – Burnham’s 87-metrehigh project – a true icon since 1902, the year when it was
built and immediately caught the attention of New Yorkers
who would bet on how far the rubble would reach when
the wind knocked it down… Still remembered is the kiss
that Kim Novak gave to James Stewart on its roof in the
film Bell, Book and Candle; as are Spiderman’s feats and
a number of sequences from Armageddon.
Facing each other, a dialogue is maintained between
these two buildings that have such different styles and
histories. The refurbished Commodore Criterion – the
epitome of simplicity – is endowed with a neat, rightangled geometry, free of ornamentation, respectful of
the place and its memories. And the “old” Flatiron, in
the Beaux Arts style, standing like a classical Greek
column, in its ubiquitous limestone, its top loggia with a
decorative cornice, soars into the sky like a “windbreak
wedge” at the crossroads of Broadway and Fifth
Avenue, opposite a landscaped haven of peace – the
small Madison Square Park.
Foster’s skilful hand can be appreciated here in this
careful refurbishment, in his recovering of the window

recesses (pure, neat geometry), his reuse of the building’s
Fifth Avenue entrance, and his moving the old central
staircase that cut the building in half towards its east
end (towards Broadway). He also returned the original
usefulness to the interior space by opening it up, and
even incorporated the basement into the ground and first
floors to create a three-height foyer.
The structure “disappears”; sunlight enters, geometry
is streamlined, and the feel inside is like that of a small
watchtower. Every time you look onto the street, you
see the “legendary” Flatiron, and the almost frameless

Photo: Manolo Yllera.

T

he new Porcelanosa building reflects the
dreams of a Spanish company that has been
able to earn the admiration of many and the
recognition of everyone. New York, a promised
land where everything is possible, has received
this extraordinary gift from the Colonques
brothers and the Soriano family with pleasure, and is
excited by this adventure… They have chosen one of the
greatest architects of our day, have spared no expense
in the quality of the work, have acknowledged that the
building “belongs” more to the city than to their company,

“JUST LIKE MANY NEW YORK BUILDINGS OF THE PERIOD,
THE OLD COMMODORE CRITERION HAD A REPETITIVE STACK
OF IDENTICAL FLOORS, SIX IN THIS CASE, AND WAS NOT
THE IDEAL LAYOUT FOR A SHOWROOM. OUR MAJOR CHALLENGE
WAS WORKING WITHIN THE PROTECTED STRUCTURE OF THE
BUILDING AND TRANSFORMING ITS INTERIOR.”
Norman Foster

These early 20th-century views of the district give us an idea of how significant the junction of both avenues already was, and show how the early 20th-century neoclassical
façade fused with its surroundings. The old Commodore Criterion Building was built during the First World War and was the headquarters of the General Outdoor Advertising Company
for a long time. Later on, the A. C. Gilbert toy company was located here – its founder managed to convince the National Defence Council to not stop
making educational toys for Christmas during the Second World War. In subsequent decades, the building was occupied by several Christmas toy and bauble companies.

Porcelanosa Group has turned the iconic Commodore Criterion building into a world architectural and interior design benchmark thanks to its collaboration with Norman Foster,
the renowned architect. The Group’s new, six-storey flagship store in New York measures almost 2,000 square metres: the lower floors are devoted to displaying products
from the company’s eight firms, whereas the upper floors will house offices, meeting rooms and a large space for conferences, seminars and exhibitions. 202 Fifth Avenue required,
on the one hand, a massive interior transformation to adapt the spaces to the needs of the company, and on the other hand, a careful rehabilitation of the building’s exterior
that respected the original façade elements: it has earned the absolute trust from the New York authorities and the locals.

THE CONQUEST OF THE BIG APPLE

windows turn the views into iconic and incomparable
“photographs”.
It is not that Foster’s architecture is a sort of silence,
but the spirit of starkness that can be felt here is a way
of paying respect to memory, to the small park, and to
the city of New York: a kind of architecture designed
and reconstructed not to intrude, but to be useful, to be
beautiful yet with no artifice; a type of architecture that is
elegant and sensitive, that is built to last… Indeed, it is a
“constructed geography” that speaks silently, whose echo
seems so necessary in these noisy times.
Deep down, it is not just the architect’s hand, but
also the heartbeat of this company (very Spanish,
yet so universal) which illuminate this architectural

intervention with delicacy, care, sensitivity and, once
again, silence… Although it would be foolish not to
notice that among so much restraint there is a good
dose of adventure and daring given the risk posed
by a project such as this: costly, far away, different;
one which gives more value, if possible, to the lack of
prominence – a prominence that both the architect and
the company seem to avoid. For, recalling James Joyce:
“True creators remain beyond or above their own works,
invisible, paring their fingernails.”
Everything in the refurbished building has been carefully
designed down to the smallest detail, using timeless, lasting
and elegant materials whose very naturalness conveys the
quality and care with which Porcelanosa Group makes its
products; a quality that extends to other significant aspects:
respect towards what pre-exists, and a new appreciation for
its history in the shape of ethical, unwavering commitments;
the recovery for the city of a simple and sober building that
crowns the north side of Broadway’s juncture with Fifth
Avenue, as if unashamedly saying that the protagonist is
“opposite”, refusing to let what has been part of New York
and its people fall into oblivion.
The original building was erected in 1857 as the

The transformation of the building’s interior allowed for a seamless, open design throughout the various floors and ensured a dynamic relationship of the different levels.
The building’s six floors will house showrooms and offices, as well as social spaces for different uses: conferences, presentations and workshops. Throughout the refurbishment process,
the British architect particularly stressed efficiency and sustainability, and the project obtained the LEED Gold sustainability certification.

FOSTER’S SKILLFUL HAND CAN BE
APPRECIATED AS HE REUSED THE
BUILDING’S FIFTH AVENUE ENTRANCE,
MOVING THE OLD CENTRAL STAIRCASE
THAT CUT THE BUILDING IN HALF
TOWARDS ITS EAST END (TOWARDS
BROADWAY), AND RETURNED THE
ORIGINAL USEFULNESS BACK TO THE
INTERIOR SPACE BY OPENING IT UP, EVEN
INCORPORATING THE BASEMENT.
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headquarters of the New York Club, and later, of the
Madison Square Bank. In 1915, it was converted into a
hospital and remained as such until the end of the Great
War. Albert Buchman and Jacques Kahn designed the
current building and work was completed in 1918. It was
first the headquarters of the General Outdoor Advertising
Company, and later was home to the A. C. Gilbert toy
company – makers of the first construction toys, building
sets, chemistry sets and small telescopes (the Gilbert Hall
of Science) – attracting thousands of curious passersby
who crowded together at the windows to see the scalemodel trains that ran inside. Its founder became a veritable
legend when he managed to convince the National
Defence Council to not stop making educational toys for
Christmas during the Second World War, reasoning that
hope was the best weapon to prepare future architects
and engineers for a new, self-made country that was
open to the world. This was the inspiration for the film

THE REFURBISHED BUILDING
HAS BEEN CAREFULLY
DESIGNED DOWN TO THE
SMALLEST DETAIL, USING
TIMELESS, LASTING AND
ELEGANT MATERIALS
WHOSE VERY NATURALNESS
CONVEYS THE QUALITY
AND CARE WITH WHICH
PORCELANOSA GROUP
MAKES ITS PRODUCTS.

The reception is located on the
first floor, and three levels can
be seen from the entrance. The
Group’s most representative
collections are displayed on
the lower level, both floor and
wall cladding tiles, as well as
kitchens and bathroom fittings
and furniture. On this floor are
also an interactive table and a
large LCD screen where spaces
using the Group’s products can
be designed and then viewed in
3D. Visiting professionals can
relax on the 2nd floor and enjoy
the café and a space for cooking
demonstrations. Levels 3 and
4 are devoted to the display of
bathroom ambiances and spaces.
The 5th floor houses the firm’s
offices, and on the 6th is the
Architect Lab, where customers
can consult the company’s
library of materials (with over
one thousand entries), and also
use the technological tables to
instantly find products. Events,
conferences and workshops will
be held on the 7th floor that leads
to a terrace with spectacular
views of the Flatiron Building and
Madison Square Park.

THE CONQUEST OF THE BIG APPLE

The Man Who Saved Christmas. In subsequent decades,
the building was occupied by several Christmas toy and
bauble companies. Today, its façade still has the same
small Disney-Studio-like sculptures that the Gilbert Toy
Company had in the mid-20th century – and which has
been restored by a Valencian ninot [the figures they burn
at Valencia’s Fallas festival] maker.
In 1981, the Landmarks Preservation Commission,
a public organisation that safeguards buildings that are
considered iconic in the city of New York, included it as
“a protected building with a singular value”, and more
recently, the sensitivity showed by the refurbishment by
Porcelanosa Group has been very positively appreciated.
In fact, behind its neoclassical – and pretty much
already rationalist – early 20th century façade, a massive

refurbishing project is concealed that has managed
to transform the building’s interior and turn it into a
contemporary and cutting-edge counterpoint. Its seamless,
open design throughout the different floors that house
the showrooms and offices, as well as flexible spaces for
holding conferences, presentations and workshops are all
part of a refurbishment design that emphasises efficiency
and sustainability (the renovated building obtained the
LEED Gold certification).
Its “soul” recalls its past uses, a legacy that has been
transmitted to the present day: new paths in advertising
and marketing were forged here; this was the place
where the magazine Cosmopolitan was created; it was
the headquarters of the New York Club; it was the
headquarters of the Berlitz language school; it was a
hospital; then, an educational toy shop; a Christmas
bauble shop; and today it has become Porcelanosa’s
most important flagship store. The Commodore Criterion’s
history has a subtle unifying thread that could well be
its slogan: from here new modes of outdoor advertising
were launched, here languages were taught to hopeful
migrants who arrived into this great country, here diseases
were cured and children were given their dreams back

Bathroom ambiances and spaces are displayed on the 3rd and 4th levels of the new showroom. Here, Porcelanosa Group’s bathroom fittings
and furniture firms – Noken, Gamadecor, L’Antic Colonial and Systempool – display their latest products in taps, sanitary ware, showers, bathtubs and bathroom furniture.
The latter brand, in addition, has an area fully devoted to the solid surface Krion® and its innovative and wide range of colours.

ITS “SOUL” CONTAINS ITS PAST USES AND
THIS LEGACY HAS BEEN TRANSMITTED
TO THE PRESENT DAY: NEW PATHS IN
ADVERTISING AND MARKETING WERE
FORGED HERE; THIS WAS THE PLACE
WHERE THE MAGAZINE COSMOPOLITAN WAS
CREATED; IT WAS THE HEADQUARTERS OF
THE NEW YORK CLUB AND BERLITZ; IT WAS
ONCE A HOSPITAL, THEN AN EDUCATIONAL
TOY SHOP AND A CHRISTMAS BAUBLE SHOP;
AND TODAY IT HAS BECOME PORCELANOSA’S
MOST IMPORTANT FLAGSHIP STORE.

THE CONQUEST OF THE BIG APPLE

thanks to fun construction sets and toys. And today, new
avant-garde materials and designs are offered here that
continue to fill homes with happiness.
The “christening” of this iconic, refurbished building
brought together a very important group of artists,
designers, architects, actors, models, intellectuals,
journalists... And we still remember the very beautiful
words with which Nobel Prize winner Mario Vargas Llosa
closed the event: “When this company was created in the
early 70s, it had to face enormous difficulties. Spain was
still a backward society, rather poor and isolated from the

big economic and cultural currents of modern times; but
some admirable Spanish businessmen of the time faced
those problems with courage and determination, thus
becoming modern, innovative and global… This way, the
two families who founded Porcelanosa, who used to be
orange growers, managed to build a company that today
is present in the most important places in the world. An
extraordinary success story with the humblest of origins
has today become a standard for state-of-the-art quality,
design, and creativity among the best ceramic tile makers
in the world.” /

On the 1st floor of the old Commodore Criterion, the showroom’s reception area has an imposing 7-metre-high LED screen that welcomes visitors and attracts the attention
of passersby thanks to its Fifth Avenue and 25th Street window display.

TOUZA ARQUITECTOS

This time, the authors of this article, Julio Touza Rodríguez and Julio
Touza Sacristán, have been entrusted with using words instead of
projects or building designs to express themselves. They have achieved
it beautifully as they have truly understood and captured the essence
of this New York building, both its historical side and its new life as
Porcelanosa Group’s flagship store. This is, of course, because they
know what they are talking about well: some of their most recent work
has also involved refurbishing protected or historical spaces where
respect for what went before should take precedence over fads or
personal whims (see the Gómez de Amezúa Palace for the current
Casa de Galicia, Aranjuez’s Palacio del Nuncio, Madrid’s Palacio de
Gamazo and the old bullring in Tangier, Morocco).
Photo: Touza Arquitectos.

MARIO VARGAS LLOSA: “THE TWO FAMILIES
WHO FOUNDED PORCELANOSA BUILT A
COMPANY THAT TODAY IS PRESENT IN THE
MOST IMPORTANT PLACES OF THE WORLD.
AN EXTRAORDINARY SUCCESS STORY WITH
THE HUMBLEST OF ORIGINS HAS TODAY
BECOME A STANDARD FOR STATE-OF-THEART QUALITY, DESIGN, AND CREATIVITY.”

new york
From left to right, model Irina
Shayk; actress Sarah Jessica
Parker; actor Richard Gere; Isabel
Preysler; Manuel Colonques,
President of Porcelanosa; top
model Nieves Álvarez and
bullfighter Cayetano Rivera.

BIG OPENING PARTY

Porcelanosa Group presented its new New York showroom among celebrities,
friends, partners, businessmen, architects and designers.
Located at 202 Fifth Avenue, it is a protected building that has
been lovingly refurbished by the Foster + Partners architecture studio,
and in which the company’s eight firms will be represented.

PHOTOS: ALEJANDRO CABRERA, DIEGO UCHITEL and AGENCIES

L

ast September, Porcelanosa Group
lived one of the most significant
occasions of its recent history: the
opening of its new showroom in
the city of New York, a protected
building in Manhattan’s Flatiron District,
refurbished by the Foster + Partners
studio. Celebrities, partners and friends
of the firm, who did not want to miss this
iconic and singular event, attended – all in
all, there were over 700 guests.
There was no better hostess to welcome
the public to 202 Fifth Avenue than the
style icon and Big Apple ambassador Sarah
Jessica Parker, who, once again, wanted to
accompany the Porcelanosa family in one
of their most important events: their debut
on Fifth Avenue. However, the actress was
not the only Hollywood star attending this
opening, as Richard Gere was also as an
exceptional host.
The world of fashion was also
represented at the party by some famous
names: model Irina Shayk, Spaniard Nieves
Álvarez and the designer Carolina Herrera,
who arrived accompanied by Prince Dimitri
of Yugoslavia and businessman Tomás
Terry, also a great friend of the company.
And of course, the woman who has been
Porcelanosa’s ambassador for over thirty
years, Isabel Preysler, was the special
guest once again at an opening that is
already a historic day for this company
from Vila-real.

Fabulously staged, Porcelanosa
Group established itself as the
new neighbour in Manhattan’s
Flatiron District and was
accompanied by over 700 guests
from 80 countries. 202 Fifth
Avenue dressed up to present its
new look, a project by the Foster
+ Partners architecture studio.

new york
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BIG OPENING PARTY
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1. Silvestre Segarra, Executive
Vice President of Porcelanosa.
2. Héctor Colonques, President
of Porcelanosa Group; interior
designers Lorenzo Castillo and
Marc Colonques.
3. Architect Luis Vidal; Patricia
Rojas and Héctor Colonques
García-Planas.
4. Isabel Preysler, Porcelanosa
ambassador for more than
30 years.
5. Bullfighter Finito de Córdoba,
model Clara Alonso, Arantxa del
Sol and Irina Shayk.
6. President of Porcelanosa
Manuel Colonques; interior
designer Michael S. Smith,
Cayetano Rivera and the US
ambassador to Madrid, James
Costos.

5

THERE WERE SOME FAMOUS REPRESENTATIVES FROM THE WORLD OF FASHION AT THIS OPENING PARTY, SUCH AS MODELS CLARA
ALONSO, IRINA SHAYK AND NIEVES ÁLVAREZ, AND DESIGNER CAROLINA HERRERA. ALSO LONG-TIME FRIENDS OF PORCELANOSA ATTENDED
THE PARTY, SUCH AS BULLFIGHTERS CAYETANO RIVERA AND FINITO DE CÓRDOBA, AND ALFONSO DÍEZ, THE WIDOWED DUKE OF ALBA.
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new york

8

12

BIG OPENING PARTY

7

Isabel Preysler, who considers Porcelanosa Group to be part
of her family – beyond her close, professional collaboration with the firm as
she is its ambassador – offered some words of thanks and
showed her admiration, respect and pride for the firm during her speech.
7. Héctor Colonques, President
of Porcelanosa Group; Andrea
Arias and three-Michelin star chef
Quique Dacosta.
8. Mauricio Inglada, Managing
Director of L’Antic Colonial; Eva
López; Isabel Rincón de Arellano;
Ramón Esteve; Olga Tomás and
Antonio Esteve.
9. Ece Ozkalp; María Jose
Soriano, Managing Director of
Porcelanosa and Olcay Ozkalp.
10. Ignacio González and
Cayetano Rivera.
11. Irina Shayk, Isabel Preysler
and Chelsea Clinton.
12. Sarah Jessica Parker with
television presenter Meredith
Vieira, the event’s MC.
13. Carolina Herrera
accompanied by Prince Dimitri
of Yugoslavia and businessman
Tomás Terry.
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new york
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BIG OPENING PARTY

14

No other woman in New York can better represent the spirit
of the Big Apple than Sarah Jessica Parker: she was one of the magnificent
guests at the opening of the new Porcelanosa space in the city.
Richard Gere also acted as host at the event.
16
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14. Vicente D. Cebrián-Sagarriga,
President of Bodegas Marqués de
Murrieta, Anna García-Planas,
Héctor Colonques, President of
Porcelanosa Group and Elisa Colonques
García-Planas.
15. Model Nieves Álvarez
on the building’s terrace, next to
Nuria González.
16. María José Soriano, Managing
Director of Porcelanosa;
Silvestre Segarra, Executive Vice
President of Porcelanosa; María
García-Planas; Marc Colonques and
Cristina Colonques, Marketing and
Communications Corporate Director of
Porcelanosa Group.
17. Architect Fran Silvestre.
18. Héctor Colonques, President of
Porcelanosa Group; Laura Girón and
Carlos Borho (Oliva Nova);
Alfonso Zamorano (Aza Group);
Andrea Arias; chef Quique Dacosta;
interior designer Julio Guixeres;
José María Colonques, Porcelanosa
Director in Valencia; architect
Fran Silvestre and interior designer
Andrés Alfaro Hofmann.
19. Isabel Preysler with Nobel Prize
winner writer Mario Vargas Llosa.
20. Actress Sarah Jessica Parker
poses with actor Richard Gere.
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The design of the lighting system
by the Duhart Design studio’s
interior design department
is such that when night falls,
the transformation of the house
can be extraordinarily and
powerfully felt.

CASA campanario

BALANCED ARCHITECTURE
The Mexican studio, Axel Duhart Arquitectos, achieved a balance of contrasts with this luxury
residential unit. Everything here – including the materials from Porcelanosa Group used for
the construction – emanates harmony, design and elegance in equal measure.
Photos: Jorge Silva, ADP

Both on the plans and in the
photos of these two pages, the
extreme contrast can be seen
between the minimalist exterior
walls (clad in Ironker porcelain
stoneware, by Venis) and the
floor-to-ceiling windows that
overlook the golf course. Also
remarkable is the design of the
two crossed blocks that are stable
thanks to counterweights fixed by
a metallic structure.

P

erfect balance; that is what architect Axel
Duhart was in search of when he designed
Casa Campanario, a luxury home located in El
Campanario, in Santiago de Querétaro (Mexico).
With a design that revolves around one block
atop another, the complicated structure of this building seemed
impossible to achieve, even for some of the engineers consulted,
but Duhart was always very positive about being able to create a
stable ensemble thanks to the fixed counterweights of a metallic
structure that was like a sort of skeleton.

This architect and interior designer who was one of the
founding partners of Axel Duhart Arquitectos – a studio based
in Mexico City and made up of ten people almost exclusively
devoted to luxury houses – describes the ‘magic’ of this home:
“Sitting on concrete columns that link the other elements and
add a natural quality to the project – it is elevated over mounds
of grass, thus giving the cantilever – which enables this very
complex structure to have this shape – an artistic feel.” He also
talks of the harmonious lighting, achieved thanks to a contrast of
light and shadows which are “not opposed, but only incorporated”.

The furniture and interior design
of Casa Campanario were also
created by Duhart Design: Axel
Duhart Arquitectos are experts
in delivering luxury turn-key
homes. Thus, the bar, wardrobes,
mirrors, TV cabinets and walk-in
closets are designs exclusive to
this project, and in some cases,
materials such as Krion®
and XLIGHT were used to
produce them. Other materials
by Porcelanosa Group used
in this project were: Silver
Cement concrete-looking
ceramic tiles, 59.6 x 59.6 cm,
by Porcelanosa, and Java,
Factory and Kenya Arena
tiles. Also Steel Oxford,
22 x 90 y 14.3 x 90 cm, by
Porcelanosa, and
Grey Styledeck Plus,
210 x 14.4 x 2.2 cm, by L’Antic
Colonial (on the right, beside
these lines).

A play of light was achieved thanks to the contrast between
the outward, northwest-facing walls – clad in Ironker tiles
by Venis – and the large floor-to-ceiling windows that face
northeast, offering an uninterrupted view of the golf course.
The design of these large windows that let natural light flood
into the entire space is special as the inspiration for them
was the most famous work by avant-garde painter Mondrian.
“The mullions create shadows and contrasts, and the coloured
elements break up the strictness of the geometric lines. The
transparent partitions divide but do not impede the integration

of the interior with the outside nor the clear intention of
extending the spaces from the inside to the outside,” specifies
the architect.
Another remarkable aspect of this house is the austere, high
quality of the natural materials (stone, concrete and wood), as
well as the cladding used, which contrast with the functionality
and design of the high-tech elements in the bathrooms and
kitchen. Among the many materials by Porcelanosa Group
that were used for this project, Krion® by Systempool and
ultrathin XLIGHT ceramics by Urbatek stand out.

This page, staircase leading to
the home’s private area; bathroom
with shower and tub clad in
XLIGHT, by Urbatek; bathroom
with Pearls White tiles, 20 x
33.3, by Venis; and an exterior
view. Right, a detail of another
bathroom. Some of the bathroom
accessories used are Lounge
mixer tap and Giro shower head,
by Noken.

Also specialised in indoor lighting, the interior design
department of the Duhart Design team wanted the contrast
between day and night to be very powerful. Thus, they created
a “functional, studied system so that when night falls, the
transformation is overwhelming and the experience of the
change is equally surprising”.
And, as is unavoidable in today’s architecture – as Duhart
says, his concern for the environment is as important as
the project design solution itself – the sustainable systems
designed by the studio should cause the least impact
possible and minimise energy consumption: the treatment

of waste-water, for instance, that is collected in a cistern
to then water the gardens; and harvesting rainwater by
channelling it towards another tank also used for watering
the outdoor spaces.
With regard to the interior design of Casa Campanario
it should be highlighted that the studio develops highend, turn-key projects and so, apart from furniture by
well-known designers that is used to create eclectic and
avant-garde ambiences, they usually design and construct
elements themselves in their own workshop where they also
transform Krion®. /

porcelanosa
venis
gamadecor
noken
krion® by systempool
buteCh
l’ antic colonial
urbatek

cersaie
NEW PRODUCTS AND TRENDS AT
THE 2015 BOLOGNA FAIR

The Bologna Exhibition Center housed
Porcelanosa Group’s participation
in an 800-square metre space in which the
Group’s eight firms presented their
latest products and trends in interior design
and architecture. The stand was
divided into two areas by a partition with
volumes and polyhedral shapes made
of Krion® using Butech’s façade installation
system. New models of wall cladding
and floor tiles by Porcelanosa, Venis
and Urbatek were displayed in the larger
space, while the adjoining area was
devoted to presenting the Porcelanosa
Premium Collection, with materials
from Systempool, Gamadecor, Noken and
L’Antic Colonial.

NEW PRODUCTS
AND TRENDS

The Porcelanosa Group space at
2015 Cersaie was divided into
two areas. The most spacious one
showcased new models of
ceramic wall cladding and floor
tiles by the firms Porcelanosa,
Venis and Urbatek.

cersaie 2015
GAMADECOR

PORCELANOSA

Among the special new
items by Gamadecor, were
its E6.90 Torrefacto Oak /
E4.90 Matt Pergamon in
the Trotter kitchen from the
Emotions® series. This is an
even more efficient kitchen
thanks to the Bieder module
from the Emotions® series,
where the columned section
is not just for storage but is
also a work area. Inside is a
removable steel worktop and
great storage space. At eye
level on the wall and doors,
and within easy reach, are
fully-detachable, customisable
holders for kitchen utensils.
In the lower section are
three drawers; the largest
is removable, and contains
three wooden baskets to keep
food in. Made of panels with
natural wood veneer, it is
available in Walnut and six
different shades of Oak.

One of the most outstanding
new products by Porcelanosa
was Chelsea ceramic parquet:
ceramic tiles that look like
wood and are very suitable for
the most luxurious ambiences.
On the right, Provence Chelsea
floor, 29.4 x 180 cm /
19.3 x 180 cm, and Provence
Chelsea wall cladding,
29.4 x 180 cm / 19.3 x
180 cm, on the left wall.
Stunning Provence Forest
Chelsea cladding, 31.6 x
59.2 cm, is on the wall
behind the basin. The Safari
Sand wall tiles, 31.6 x 90 cm
( below right) also proved
to be eye-catching.
The living room floor was done
in Maple Chelsea, 19.3 x
180 cm / 29.4 x 180 cm,
and Anthracite Chelsea,
19.3 x 180 cm / 29.4 x
180 cm, and the Taupe
Barbados cladding, 31.6 x
90 cm, was used for the
bathroom wall.

NOKEN
The most striking new
trend presented by Noken
at the 2015 Cersaie was
the minimalist style of its
Pure Line. One of the most
distinctive features of the Pure
Line basins is that they are
made in top-quality ceramic
with fine 5-mm-thick rims. In
addition, they can be either
wall-mounted basins, or set in
a unit with a white lacquered
drawer and with metal legs
in matt black ( see photo).
The legs match the horizontal
handle of the unit, also in
black, as well as the vertical
asymmetrical mirror with
rounded edges.
Another iconic image of the
fair was the suspended Lounge
unit (with a new finish in olive
green and mirror effect).

cersaie 2015
KRION® par
SYSTEMPOOL

The Bologna fair showed that
the concept K® Fusion is
becoming very popular thanks
to the Unique series. The
explanation is simple: the
exclusive formula of Krion®
allows complementary pieces
to be made by continuous
casting which seamlessly
join sheets of the material to
create sensational designs.
Elements can thus be
customised and adapted to
different spaces, allowing

VENIS

This Porcelanosa Group firm
that specialises in ceramic
floors and wall cladding tiles
presented a unique new
interior-design idea. Inspired
by textures from Nature, and
conveying Nature’s balance
to home, Venis created
the Natural Home ceramic
materials selection, a series
of beautiful, timeless products
that can be adapted to any
style of interior design.
It includes ceramic wall
cladding and floor tiles that
look like wood, natural stone
or cement, and comes in
a studied, refined range of
colours, textures and reliefs.
In the photos above and below
right, floor (59.6 x 59.6 cm)
and wall cladding (33.3 x
100 cm) in Beige Ocean
tiles and, on the right, next
to these lines, from top to
bottom, Natural Pacific,
Limestone Pacific, Beige
Pacific (all measuring 33.3 x
100 cm) and Limestone Ocean
tiles (59.6 x 59.6 cm).

great design freedom. This
can be seen in the photo
below, where the Unique
basins, 55 x 40 cm, are set
on top of a sheet of White
Snow Krion®. The Unique
bathtub, 155 x 65 cm, is also
part of the same sheet. The
front piece is made from a
sheet of Taupe Krion®.
In addition, the exotic ARO
series by Krion® Bath by
estudi{H}ac (above left)
has not only consolidated
itself as a product, but was
also nominated at the EDIDA
prizes, awarded by the
magazine Elle Décor.
Taking part at Cersaie also
made it possible to present
16 new Krion® colours, thus
expanding the Colors (above
right), Colors+ and Start
series.

cersaie 2015
BUTECH

Shower Deck System was the
newest product by Butech
for the 2015 Cersaie: a new,
sophisticated option for
bathrooms which consists of
a prefabricated slope-free
shower floor in ceramic
Par-ker parquet: this allows
showers to be integrated into
the ambience and completely
flat (on the far left).
Another new product was
the pro-part rose decorative
edge ( photo above), a delicate
decorative line in pink gold
that combines beautifully with
Noken’s Gold Rose finish for
taps. Pro-part antique (photo
below), is a more classic
decorative edge that looks
like aged bronze and has a
very elegant smoky look. Both
decorative edges are from the
Metal collection.

L’ANTIC
COLONIAL

In addition to the many
new products presented by
L’Antic Colonial at the stand
designed by Ramón Esteve
for the Porcelanosa Premium
Collection brand (Grey
Habana, a grey marble in an
Asian style, and the Authentic
1L. collection in natural wood,
among others), this firm
also launched new mosaics
in wood (Wood Cubes) and
metal (Gravity Hexagon and
Metal 3D), as well as elegant
and timeless materials like
the Grey Amsterdam floor,
40 x 80 x 1.4 cm and the
Grey Amsterdam wall tiles,
55/40/25 x 10 x 1.4 cm
(both in the photo).

URBATEK

This firm presented its
new products that broaden
its catalogue of technical
porcelain stoneware tiles: the
Soul collection (above and
next to these lines) and the
Cover collection (below right).
Soul interprets marble through
six designs, each of them with
different colours and visual
features. The nuances of the
different veining make these
tiles ideal for spacious areas
and allow for myriad design
combinations.
Cover (available in three
shades), which looks like
concrete, reproduces the rough
texture of timber formwork to
create this type of industrial
surface.
Looking like worn wood, the
brand also presented Wild as
part of the large-sized Xlight
series (below left, wall tiles
in grey, and in brown in the
photo above).

P r e m i u m
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T

UNIQUE ITEMS

hree traits are shared by every item
in the Porcelanosa Premium
Collection: elegance, distinction
and exclusivity. A new brand – under
the artistic direction of architect and
designer Ramón Esteve – aimed at creating
ambiences in which luxury can now be enjoyed
in homes thanks to materials and products by
Porcelanosa Group. From natural elements
of stone and wood to shiny metals, via
essential concepts in interior design such as
minimalism and geometry, the Porcelanosa
Premium Collection brings together the
most exquisite products from the Group’s eight
firms. It is a revolutionary concept that was
created by the Ramón Esteve Estudio for the
latest Cersaie Fair in a space that represented
the vision of Porcelanosa’s Premium
Collection. Esteve thus chose quality
products and materials from Porcelanosa
Group’s wide-ranging catalogue and
designed a “Premium House” that “conveys all
the brand’s potential, showing the variety and
richness of the product, the latest technologies
applied to materials, and their functional
possibilities for interior spaces, extending them
to different home areas beyond bathrooms
and kitchens,” explains the architect. This
special stand with a façade in faceted shapes
in white Krion® displayed the sector’s newest
products and trends in interconnected spaces
but also distinguished by a prevailing colour to
define each set of materials and finishes.
“The big challenge is to create timeless
atmospheres that also project new and
surprising spaces [...]. I believe that a
successful result relies on the harmony of
the whole: a combination of natural materials,
proportions, and the way in which they are
coordinated in a single space are the decisive
factors for creating a cosy place for those
who live in it. In a nutshell, to generate a
sublime space; it “must be sublime without
interruption,” says Ramón Esteve, quoting
Baudelaire.

Photos: Alfonso Calza

Above, exterior of the stand
designed for Cersaie 2015 by
the Ramón Esteve Estudio
( the architect is on the left),
in white Krion®.
Right, although this cladding
looks like a mosaic, it is of
randomly arranged ceramic
tiles by L’Antic Colonial:
Silver Faces S3, 12.5 x
12.5 x 0.8-2.4 cm (convex)
and Silver Faces S4 12.5 x
12.5 x 0.8-2.4 cm (concave).

P r e m i u m
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Perfect
atmOsPHerEs
In the living area, the studio
placed an asymmetrical
sofa that acts as a central
element around which the
rest of the room flows. The
spectacular back-lit lattice
in Krion® has slats which
revolve on their axis to create
an optical effect when they
turn (Krion® Taupe 6505
and Krion® Extreme Light
4102). The composition is
completed by the wooden
shelving (Emotions® Sable
/ Night Oak, by Gamadecor),
transparent modules and
a fireplace clad in Airslate
Graphite, by L’Antic Colonial.
Authentic 1L Anthracite, also
by this brand, was used for
the flooring.

P r e m i u m
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AVAnT-gardE
texturEs
This Home kitchen model
(Oak Torrefacto / Copper
Emotions®, by Gamadecor)
in coppery tones is made
up of a large island where
the stone surface protrudes
beyond the wood creating a
dining area. The cupboard
has retractable doors that
reveal an astonishing interior
with a metallic copper finish.
The same material was used
again for the taps (Nk Logic,
by Noken) and for the mosaic
cladding on the back wall
(Bronze Mosaic Metal 3D
Cubes, by L’Antic Colonial).
The floor is in Dark Classic
Habana, by L’Antic Colonial.
This Urban kitchen model
( below right) has a big central
island in a light-coloured
wood and Krion®; one of the
surfaces protrudes to create
a dining area. Metal-framed
shelving with a back-lit
glass back and glass doors
displays tableware, and the
fridge doors and slats at the
side of the room are done in
Linkfloor.
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neW sensaTions
The light-coloured bathroom
(right) combines shades of
silver with the light grey of
the Polished Ottawa floor in a
customised format, by L’Antic
Colonial, and the pure white
of Krion®. The wall is of
fragmented silver reflections
(Silver Faces S3, 12.5 x
12.5 x 0.8-2.4 cm and Silver
Faces S4, 12.5 x 12.5 x
0.8-2.4 cm, by L’Antic
Colonial) and divides the
bathtub and basin area from
the shower and toilet.
In the copper-coloured
bathroom (below left), the
Minim basin projects from
a copper mirror wall with
vertical side lighting, and a
central wall visually separates
the shower from the toilet and
bidet, although the space is
divided by a big glass screen.
Dark Classic Habana (marble,
in a customised format) was
used for both the wall and the
floor, and the natural wood
used for the floor and ceiling
is Bronze Authentic 1L 24 x
220 x 1.35 cm, all by L’Antic
Colonial.
PURE GEOMETRY
The Minim basin in Grey
Stone presides over this
bathroom space (below right),
with finishes in Grey Classic
Habana, and a Minim mirror,
all by L’Antic Colonial. Taps
are from the Lounge series,
by Noken. The wall cladding is
in Grey Classic Habana tiles
and the floor in Grey Classic
Habana / Anthracite Authentic
1L, both by L’Antic Colonial.
The big star of this bathroom
space (opposite) is the
Amsterdam 2D Hexagon Beige
Eden Almond Texture wall
cladding, by L’Antic Colonial.
The bathtub, made of Krion®,
was designed by Ramón
Esteve for the Unique series,
while the taps are from the
Lounges series, by Noken, and
the floor is in Amsterdam 2D
Hexagon Beige Eden Almond
Texture, by L’Antic Colonial.

English Point Marina

WINDOWS TOWARDS
THE FUTURE
The eight new penthouses in the contemporary English Point
Marina in Mombasa, Kenya, are presented
as “the crown jewels” of this mega-project that is changing
Kenya’s image abroad as well as the way travellers are
experiencing luxury in East Africa. Materials
from Porcelanosa Group were used for this project.
Text: Gema monroy

Above, Blue Glacier Mix
5x5 tiles, by Porcelanosa,
for a spectacular infinity
swimming pool.
Left, front façade of the
English Point Marina apartment
buildings. On the top floors, the
new and exclusive penthouses.
Opposite, another view
of the residential buildings.

T

he new penthouses in Mombasa’s English Point marina are like a time capsule. Fort
Jesus – built by the Portuguese in the 16th century to defend themselves from Dutch
pirates – and Mombasa’s old port – still active and as busy as the days when the
Omanis controlled trade with the Far East – can be seen through the glass walls of
these penthouses. The city that gives the island its name stretches along an ocean
whose waters are as deeply and placidly blue as on the first day of Creation. However, on this side of
the floor-to-ceiling windows – whose curtains can be drawn at the touch of a switch, or even from the
Jacuzzi on one of the terraces – you feel as if you are in the future. These penthouses grace the top
floors of eight of the residential buildings in Mombasa’s brand-new marina – English Point Marina –
and are the most coveted apartments in the city;
it is easy to understand why when you see their
facilities – four bedrooms, sauna, Jacuzzi on the
main terrace, separate showers for him and her,
a Victorian bathtub... – and top-quality materials
from Porcelanosa Group used for their more
than 1,500 square metres – such as, for instance,
Anthracite Arizona, Ivory Athens and Block
Caucasus tiles, and White Almería natural
stone, by L’Antic Colonial.
Since it opened last summer, English Point
Marina has become the marina with the best
facilities for the yachts of all the rich and famous
people whose favourite playground is here in the

Above right, different panoramic
views of the English Point Marina
residential development, located
in the Nyali area, Mombasa.
Different materials from
Porcelanosa Group were used
for its construction; for instance,
the flooring for the apartments’
terraces was done in Beige
Carpatia tiles, 60 x 30 cm,
with Stone Flame, 44 x 66 cm,
around the edges.
Above, stairs leading to the
English Point boutique hotel.

Left, entrance to the English
Point hotel that has only
26 rooms and whose floors are
done in Porcelanosa tiles;
and the rooms’ views of the
Indian Ocean.
Right, swimming pool with Blue
Glacier Mix 5x5 tiles, by
Porcelanosa.

Right, the flooring of this
terrace lounge at the English
Point hotel is in Anthracite
Arizona, 43.5 x 65.9 cm,
by Porcelanosa.
Below, hotel room in Kenya
Arena tiles, 59.6 x 59.6 cm.
Opposite, a detail of the
lounge in the marina’s boutique
hotel, with large floor-to-ceiling
windows, contemporary
furniture and Arizona Stone
flooring, 59.6 x 120 cm.
Below, the bar with a variety
of cocktails.

warm waters of the Indian Ocean of East Africa, and it is the new leisure
place for Mombasa’s locals. Apart from the marina, with mooring capacity
for 60 yachts – including two 47-metre ones – and the 96 apartments
in the buildings on whose top floors are the exclusive penthouses, the
development has a 26-room hotel, bars, restaurants, facilities for lectures,
events halls such as The Pier – very popular for celebrating weddings
and parties – a promenade with a variety of shops, and a spa with a gym.
The objective, already fulfilled with the construction of the English
Point development, is to highlight Kenya’s place on the map of luxury
travel and turn it into a benchmark for the yachts of VIPs, for regattas
and international sports competitions, as well as “to create a legacy, a
transition from the old to the modern”, says Alnoor Kanji, one of its two
project developers. Alnoor and his brother Amyn studied in the United
Kingdom and Canada where they worked in the pharmaceutical sector
before returning to Kenya to head Pinewood Beach Resort & Spa and
starting this project with architects, urban planners and designers from
Broadway Malyan using the best materials from Porcelanosa Group. /

MEETING IN PORTO
Panoramic views, local cuisine and the best
location for taking a tour of the city: Premium Porto
Downtown, a newly-opened hotel located in
the centre of one of Europe’s most charismatic cities,
Porto, offers all this and more.
Text: anabel vázquez

N

ew, contemporary and well
located. This is the new hotel
by the Premium Hotels Groups
(hoteispremium.com) that has
further five in Portugal and
plans to open the Premium Bragança Business &
SPA, a four-star hotel in another of the country’s
most beautiful cities in 2017. The idea of being in
a Portuguese hotel in Porto reassures travellers:
they can be certain that their experience will be
more authentic.
The second adjective, contemporary, is very
obvious as soon as you enter and see the
reception area. The design of this four-star
hotel is clean, with a warm minimalism. Its style
works for many different people: from a hipster
couple to their grandparents, to consultants
on a business trip or a family celebrating an
anniversary. Its 56 rooms and seven suites offer
the rest you need after a day wandering Porto’s
streets; they are bright, with comfortable beds,
generously-sized bathrooms and free WiFi. The

Clockwise, from top, Portobello
Rooftop Restaurant&Bar, with
Duplo Grey non-slip floor tiles,
60.3 x 60.3 cm, by Urbatek,
and Basic Plot, Normal
Plot and Ultra Plot, by
Butech; restaurant area with
flooring in Montana Honey,
19.3 x 120 and 31.6 x 120 cm
non-slip tiles, by Venis;
back-lit bar in the restaurant
area, in Krion® Snow White;
reception area with
Sand Arizona flooring,
43.5 x 65.9 cm, by
Porcelanosa; and outside
the hotel.

Right, the hotel restaurant, which
serves delicious Portuguese
dishes, has Montana Honey
flooring, 19.3 x 120 cm,
by Venis. Below, access to the
lift from the reception desk,
in Sand Arizona floor
tiles, 43.5 x 65.9 cm, by
Porcelanosa.

hotel also has a panoramic terrace with 360°
views. The Portobello Rooftop Restaurant&Bar
is the hotel’s most precious jewel, a place where
you can have a cocktail and dinner while enjoying
the best views.
Located in Porto’s historic centre, it is a
two-minute walk from Saint Catarina, the city’s
shopping street. In three minutes from the hotel’s
entrance you can be at the Casi da Ribeira, an
area full of life and wines that you will, of course,
love trying. Another unmissable place is the Café
Majestic, an Art-Deco jewel where you should sit
and order a cafezinho to better understand the
history of this city.
Places such as the Cathedral, the São Bento
Station with its beautiful tiles, the Clerigos Tower,
the church of Saint Francis and the Palácio da
Bolsa are on every traveller’s list, even when
they come on a business trip. Another essential
place to visit is the Galería de Paris, the place
to have a cocktail and where the city’s beautiful

people gather. Don’t miss two other really special
places, the Lello e Irmâo bookshop and the A
Vida Portuguesa shop, which concentrates
Portuguese culture in its small objects full of daily
life and history.
However, being new, contemporary and
located in the centre is not everything. More is
needed. Great cuisine, for example. We asked
Armando Ramos, the hotel’s owner, what his
favourite dishes are; he replied immediately:
one should order “Cataplana de Polvo com
Ameijoas” (octopus and clam cataplana ) and
“Posta de Vitela Barrosã DOP com cogumelos
portobello”, a dish of PDO meat with Portobello
mushrooms that is highly-esteemed by the
Portuguese. He also encourages us to try
the restaurant’s best dessert, the “Tubo de
Mousse de Vinho do Porto com Toucinho do
Céu”; an elevation of a convent sweet of egg
yolks thanks to the addition of chocolate and
delicious Porto wine. /

Clockwise, from top, detail
of one of the bathrooms with
Tobacco Kali cladding, 31.6
x 90 cm and Tobacco Kali
Marble tiles, 43.5 x 43.5 cm,
by Porcelanosa; another hotel
bathroom, with cladding in White
Carrara
Marble, 31.6 x 90 cm, and
Natural White Carrara,
59.6 x 59.6 cm, by
Porcelanosa; Land Stone
shower, 150 x 80/120 x 80,
by Systempool; Ecolite
bathtub, 170 x 75 cm,
by Noken, and several elements
from the Hotels collection,
also by Noken; and one of the
hotel rooms.

INTERVIEW Jorge Belloch

NEW
PERSPECTIVES
This Valencia-based studio was entrusted with the interior
design for the new Porcelanosa Group shop in this city.
At 58 Calle Colón, the interior designer used Krion® as a
connecting thread throughout the different spaces.
Photos: SERGIO MARTÍNEZ

Above, one of the Gamadecor
kitchens in the new space.
Left, façade of Porcelanosa
Group’s new showroom in the
city of Valencia.

Above left, bathtub and basin
in Krion®, floor by L’Antic
Colonial and wall tiles by the
firm Porcelanosa.
Above right, office furniture
units and wardrobes done in
Krion® – the solid surface by
Porcelanosa Group.
Left, detail of an edge by
Butech, the ArchitectLab
by Porcelanosa – where
design professionals can choose
materials. Below, plan of the
new shop designed by the Jorge
Belloch studio.

Interior designer Jorge Belloch,
entrusted with the interior design
of Porcelanosa Group’s new
shop in Valencia. At a central
shopping location on 58 Colón
Street, its spaces display the
latest products and designs by
the Group’s eight firms.

J

orge Belloch’s (jorgebelloch.com) Valencian
studio – made up of four people in addition
to the interior designer himself – is very
accustomed to giving solutions to its clients’
needs and ideas, yet always imbues its projects
with the functionality and careful attention to detail this team
is known for. Among their interior design work – ranging from
charming hotels to impressive ships, via commercial premises
– is the new Porcelanosa Group showroom in Valencia, and
is the reason why Lifestyle talked with the designer to find
out how he conceives a project, as well as other aspects of
his work methods.
What factors did you consider when you designed
this new Porcelanosa shop in Valencia? One of the goals

when tackling the project was to approach the new shop
from a different perspective that would set us apart from
conventional tile and sanitary-ware shops: We achieved this
by dividing it into complete bathroom ambiences within a
large space. This has resulted in a showroom that is mainly
aimed at the professional sector, offering the most cuttingedge products and designs by the Group’s eight firms
which are perfectly represented, and fully differentiated,
throughout the shop.
What did you especially want to emphasise? In particular,
the constructive and decorative possibilities of Krion®, which
is why this material is present throughout the showroom and
acts as a connecting thread from the façade all the way to
the back of the shop, via the curved side walls, so that the

possibilities of this product can be appreciated.
We also wanted to highlight the harmonious
interplay between this material and the other
Porcelanosa Group products displayed. If to
this we add the contrast with the white of the
Krion® and the furniture in oak, a very balanced
atmosphere with a strongly Mediterranean
character is achieved.
How did you arrange the Group’s eight
brands in the space? We tried to assign each kind of
product a specific area. So, we find kitchens at the entrance
of the shop, while ceramic cladding tiles are displayed on the
vertical side walls on the left; sanitary ware and taps are on the
curved Krion® side walls on the right; and right at the back

of the shop are the different ceramic and wood floors displays.
You did the interior design of another Porcelanosa
shop – the one in Paris. What is the difference between
them both? Or rather, did you have the same design
approach for both, or were there different criteria?

Clockwise, from top left, Balearia
office in Denia, a single-family
detached home in Almansa
(Albacete), ES TAPA TI restaurant,
in Denia (Alicante), and a singlefamily detached home in Denia
– all projects developed by the
Jorge Belloch studio.

Although the starting point was the same and they have
many elements in common, such as the size of the spaces
for example, they are two completely different shops, as both
cities – Paris and Valencia – have very different aesthetic
standards. Valencia is a city whose idiosyncrasy allows for a
fresher – more Mediterranean, if you like – interior design,
whereas Paris is a much more sophisticated city which allows
for a bolder interior design. Nevertheless, the essence is the
same: the same products can be seen in both shops, and are
mainly aimed at professionals.
Your studio is a multidisciplinary company that can
design hotels or homes. Which of these fields are you
more comfortable working in, and why? Yes, we work in
diverse fields, commercial premises, homes, hotels, offices,
ships... There is no particular one in which we feel more
comfortable: each has its own requirements and it is our
experience – that we have accumulated over years – which
allows us to diversify in order to properly develop each project.
Which of all of them has posed a personal challenge
for you, and why? We try to make each project a personal
challenge and this is the most exciting aspect of it – and is

where we can demonstrate our professionalism. There are
always new things and obstacles that we have to face and
overcome, and this is only possible thanks to our desire to
excel day after day.
Which is your favourite, and why? There are no favourites,
all of them have their own particularities which make them
unique – although it is true that the satisfaction felt, once the
project has been completed, is not always the same: there are
always some that give you more satisfaction.
You have also done interior design for ships. Is the way
of working very different concerning materials as well as
other matters? Basically, the starting point is similar to any
other project, but it is true that when it comes to the design,
a few additional factors need to be taken into account. As it
is an element in constant motion, structural and decorative
elements that can be dangerous for passengers or crew must
be avoided. In addition, the foundations on which you work are
not the usual ones, and in this case they are metal bulkheads,
which often have curved surfaces and finishes. Furthermore,
as regulations are very strict, the materials (steel, wood,
upholstery, etc...) used have to adhere to a number of special
characteristics and they need to be able to withstand extreme
weather conditions.
Your projects are concentrated in the east of Spain.
Could it be said that the homes you design are based

on, or pursue, “Mediterranean” concepts? Even though
we draw inspiration from several sources, some factors that
define Mediterranean culture are of course taken into account
when designing a project, but as each home is different, these
factors are more visible in some of them, depending on the
approach we take, as well as our client’s priorities.
How many projects are you working on right now? Are
any of them abroad? Right now, we are designing several
homes in Valencia, Castellón and Godella. As for commercial
premises, we are working on some shoe shops in Valencia,
Seville and Paris, and on restaurants in Denia and Jávea.
Of course you know and use Porcelanosa Group’s
products. Of all of them, which do you like the most?
L’Antic Colonial’s natural products or the technical
applications of new materials such as the solid surface
Krion®? I can’t decide which of them specifically I prefer.
Although it is true that Krion® is the most cutting-edge
material from a technological point of view, and it offers
possibilities that have yet to be developed, we also attach
a lot of importance to the products by L’Antic Colonial,
whose naturalness and quality we highlight. And we should
not forget other products, such as X-Light, that are available
in large porcelain stoneware formats that were unthinkable
until recently. In addition to its quality and the very wide range
of products if offers, Porcelanosa Group is characterised

by its ongoing research to discover new formulas and always
be at the forefront of the sector.
In what direction is today’s interior design heading,
now that refurbishments are as highly appreciated, if
not more so, than new constructions? The interior design
that is now being done takes the human factor more into
consideration – that is to say, it is more focused on creating
spaces in which people can live comfortably. Until not so
long ago, minimalist trends had evolved to a rather extreme
coldness, so that aesthetics prevailed over habitability. I don’t
mean by this that it wasn’t a valid trend – on the contrary, I
believe that it provided values that are fully in force today, such
as clean lines and a removal of anything superfluous, but it is
true that nowadays there is demand for “warmer” elements:
wood and natural stone are being used again, while design
elements from the past are also being revisited.
Do you like refurbishment projects, or prefer starting
from scratch? Starting from scratch is one of the most
important factors when beginning a project. It is always the
best option, since it enables you to fully develop your ideas
and face any problems by being fully aware of them. /

Above, inside and outside the
Porcelanosa Group shop
in Paris, designed by interior
designer Jorge Belloch, with an
outstanding Gamadecor kitchen
and a vertical structure done in
solid surface Krion®.

Selecta Home

Clockwise, from opposite left,
Mop House in Al-Nuzha (Kuwait),
by AGi-architects; Casa Baltanás
(Paderne), by Carlos Quintáns
Eiras is an example of the Rustic
architectural style, characterised
by the integration of houses with
their respective locations. These
are warm, cosy homes whose
main value is the use of local
materials; Casa entre Encinas,
built in Badajoz by Murado &
Elvira; and House of Would, an
industrialised family home built
in 21,600 minutes and designed
by Elii Oficina de Arquitectura.
It is an example of Eco-friendly
architecture based on balance
and respect for the environment
that aims to achieve maximum
integration with each project’s
surroundings. The company’s
objective is to create dwellings
with substantial energy savings
that can even be self-sustaining.

CHOOSE THE IDEAL
ARCHITECT

found in a new company called Selecta HOME
and its innovative business model that offers its
clients and developers a private tender of four
of the over 40 top-notch architecture studios
with which the company works; clients can thus
choose the project that most suits their tastes,
needs and budget: it should be taken into account
that this vast portfolio of architects includes
prestigious studios that are renowned both
nationally (AGi-architects, Langarita-Navarro, the
Aranea Group, Elii, SiO2 arch, Carlos Quintáns,
etc.) and internationally (SAMI Arquitectos, Deca
Architecture, Todd Saunders, Dominique Perrault
Architecture, Fernando Menis Arquitectos, etc.).
“Good architecture – architecture that is
concerned with space, its context and the

Photo: David Frutos.

W

hy, when it comes to
building a family home,
should you be content
with a single architectural
project when you can
choose among several? Why feel helpless about
the complex process of construction if you
can get advice from a multidisciplinary team of
architects and technicians? Why be constantly
worried about the extra costs of a budget that
has already been agreed on when the exact price
is respected until the final handing over of the
keys? The answers to these questions can be

Photo: Miguel de Guzmán.

Photo: Nelson Garrido.

Photo: Ángel Baltanás.

Porcelanosa Group and Selecta Home
sign an agreement to guarantee the architectural excellence
of the projects of this Valencia-based company that are
offered by private tender.

Photo: Michael Perlmutter.

Photo: Luís Díaz Díaz.

Photo: Eugeni Pons / RBA.

Photo: Luís Díaz Díaz.

Clockwise, from right, the Casa
Baladrar project in Moraira
(Alicante), by Langarita-Navarro
Arquitectos, with a swimming pool
that is perfectly integrated into
its immediate surroundings; Pitch
House, by Iñaqui Carnicero, is
an example of the Contemporary
style and in line with our times.
The use of straight lines and
right angles offers a style
made of simple shapes. It is a
functional kind of architecture
that responds to each client’s
needs and combines light-filled,
ample spaces; the terrace of Villa
Storingavika and the Saunders
studio in Bergen (Norway);
interior of the former project
where grey concrete is combined
with white walls and the fired clay
tiles of the flooring.

experiences that will take place in it – is in no
way linked to high budgets, but to choosing
a suitable architect for each client. A good
project results in more efficient and economic
construction as it minimises any contingency that
can complicate any job and increase costs,” says
Joaquín Juberías, co-founder of Selecta HOME.
The procedure is very simple: a client wants
a dream home and selects four of the Selecta
HOME’s architecture studios. Each of these
will put forward a proposal adapted to the
architectural style, budget and preferences of the
client. Next, after the presentation of the different
projects, and thanks to the advice offered by
Selecta HOME, the client concerned chooses
the home that best suits their architectural tastes

and ideals. The right architect will then be hired
for the project. This is a process in which, apart
from demanding technical precision from the
studios, the client will receive a comparison of
budgets including a breakdown of all the work
involved, from notarial fees to the electricity
contract, thus avoiding surprises and last-minute
additional costs.
Selecta HOME adapts itself with versatility
and understanding to the tastes of clients and
developers as it has different constructive lines
based on several set architectural styles among
which are: Contemporary, Mediterranean, Rustic/

Photo: Jose Hevia.

it ensures a guarantee of quality for our work
and projects both for us as well as our clients,”
comments Juberías.
Porcelanosa Group’s natural and
technological materials are thus included among
the innovations offered by Selecta HOME as they
adapt perfectly to all the styles that they offer and
design, as well as affording and guaranteeing the
architecture company’s commitment with regard
to the quality of its work.
In addition, as good design and a home’s
interior layout can notably improve people’s
daily lives, Selecta HOME also makes its tender
service available for complete refurbishments;
clients can thus discover all the possibilities on
offer for the home they wish to renovate. /

THE SELECTA HOME TEAM

Photos: German Cabo.

Colonial, Ecological, Singular Architecture, Ecofriendly architecture and Classic.
To all these characteristics, a recent
collaboration agreement with Porcelanosa
Group can be added to guarantee the
architectural excellence of all the projects carried
out by this company from Valencia.
“We have made sure from the outset that
we work with the best professionals in the
architecture and design sector. We are thus
collaborating with Porcelanosa Group as,
apart from feeling akin to the brand and its
philosophy and way of understanding design,

Photo: Nelson Garrido.

Photo: Alberto Badín.

Clockwise, from opposite left,
Casa V in Oleiros (A Coruña),
refurbished and enlarged by
Dosis de Arquitectura; studiohome designed by Antoni Montes
Boada and Lluis Ortega Cerdà in
Gijón (Asturias). An example of
Singular Architecture based on
creativity and innovation; and S
Cube Chalet, in Kuwait, by AGiarchitects. An example of the
Contemporary style with straight
lines, right angles and pure,
simple shapes.

Trained at different universities (in Valencia,
Madrid and Paris), the founders of Selecta
HOME hold Master’s Degrees in Advanced
Architecture, Landscaping and Urban Planning
from Madrid’s Polytechnic University and the
University of Columbia (New York); this makes for
a multidisciplinary team with a range of technical
and creative profiles. Their experience at different
studios, both national and international, enables
them to clearly observe today’s construction
situation in Spain. They only work with very
experienced professionals, compare budgets that include every item to be
used, and advise and inform their clients of all the processes involved
in order to offer a unique work system that eliminates unfair competition and
guarantees successful results.

PROJECTS

VÍA CÉLERE FOUNDATION

INNOVATION IN
BUILDING
To promote training and the diffusion of a culture of
innovation, competition and sustainable development in
different fields is the objective of this foundation.

T

he Vía Célere group, with an exceptional business and professional
team that has operated for over 25 years in the field of promoting
free housing, and offices and investments in assets, is, in 2015,
experiencing first-hand the re-energising of new housing (viacelere.com).
Not for nothing do its spaces include the latest cutting-edge advances in
new construction methodologies, materials, technologies and environmental
responsibility in line with current international trends. Thus, among its recent
projects are the Residential Célere Embajadores Building and the Residential
Célere Valdebebas Building, both in the Community of Madrid. Given that it
operates in Spain and Brazil, Bulgaria and Poland, it is also developing many
projects on a national and international level, as well as investments in – and
the management of – real estate assets.

U r b a t e k C e r a m i c s , S . A . C t a . N - 3 4 0 K m 5 6 , 2 CP 12540 Vila-Real, Castellón ESPAÑA. Tel. (+34) 964 52 52 00 Fax. (+34) 964 52 79 00

Through-body Porcelain Tiles by PORCELANOSA Group

WELCOME TO
CONTEMPORARY
ARCHITECTURE

S o u l W h i t e Po l i s h e d 5 9 , 4 x 5 9 , 4 c m .

PROJECTS

Innovation in construction is this company’s
primary aim and is the reason why it created the
Vía Célere Foundation that focuses on fostering
R&D for residential infrastructures. Its actions
centre on promoting training and the diffusion
of a culture of innovation, competition and
sustainable development in different fields. /

Clockwise, from top left, a
detail of the Célere Arcentales
Residential Building; Puerta del
Retiro Residential Building and
access to the Célere Arcentales
Residential Building.
Below, several examples of
industrialised materials offered
by Conspace.

CONSPACE, A 360º
COMPANY
Conspace, a company that was
started with the support of Vía Célere,
specialises in integrated modular
systems for the construction of façades,
bathrooms, kitchens and technical
panels: It uses the latest technologies
as many aspects of the future of this
sector lie in the industrialisation of
products and installation methods
(conspace.es). Its objective is to
head national and international R&D
projects that always achieve a high
level of performance. They thus offer
comprehensive services that include in-depth technical consultancy and the execution of specific
modular systems and final module assemblage: it is an integral, new and very specific service to develop
modular systems both for the construction of new buildings and for the refurbishment of old ones.

PROJECTS

ASPRIMA

A BUILDING ASSOCIATION

M

adrid’s Association of Real
Estate Developers has, since
1976, defended its chief interest:
real-estate professionals. Its objectives are to
create a smooth, dynamic rapport with public
administrations and to resolve any problems
or crises that affect the sector. This entails
supporting the professionals and companies that
are in the midst of a change and development

Above, photo of the group, back row from left to right, Ramiro
Llop (Systempool), José Antonio Pérez (Venicer), Mauricio Inglada (L’Antic
Colonial), José Antonio Monasterio Asteinza (Sartriges – Gesarqus),
Juan José Cercadillo Calvo (Hercesa), Fernando Moliner Robredo
(Activitas), Santos Montoro Zulueta (Monthisa), Juan José Godoy
(Venicer), and Cristina Gómez (Asprima).
Front row, from left to right, Carlos Suárez (Porcelanosa),
Juan Bautista Ramos (Porcelanosa Group), Rafael González-Cobos
Bautista (Ferrocarril Group), Carolina Roca Castillo (Roca Group),
Héctor Colonques (Porcelanosa Group), Juan Antonio Gómez-Pintado
Rodríguez de Segovia (Vía Célere), Daniel Cuervo Iglesias (Asprima), Iván
Rodríguez Puente (Ikasa), and Ana Hernández Gómez (Realia).

process. Today, a time when collaboration among
the companies in the construction sector is
essential for promoting projects that are focused
on quality and excellence, ASPRIMA offers advice
as well as the latest comprehensive information.
The association relies on the collaboration
and the sponsorship of leading companies in
different fields, including Porcelanosa Group.
That is why ASPRIMA’s top directors visited the
company’s headquarters in Villareal. During their visit, the members
of the board of directors visited
Porcelanosa’s production plant
and L’Antic Colonial’s facilities
among others, and they learned
more about Krion® – the latestgeneration solid surface developed
by Systempool.
“This visit by ASPRIMA is very
significant for our company, as the
opinions of important professionals
encourage us to improve and shape
our products according to their needs, both
aesthetically and technically,” commented Juan
Bautista Ramos, head of Institutional Relations
for Porcelanosa Group.
This visit reinforces the excellent relationship
that ASPRIMA has with Porcelanosa Group
– which now is a Collaborating Partner of this
Madrid-based Foundation. /

GOOD
DESIGN

SHOWER
DECK
SYSTEM

New shower tray concept with hidden drain for the most exclusive bathrooms.

Levelled surface

Ultraslim

Easy maintenance

Waterproof

porcelanosa in the world

1

2

3
1Shanghai (China). 2 Houston (united states). 3 Mexico City (MEXICO).

PORCELANOSA IN THE WORLD
AUSTRALIA
NEW SOUTH WALES
EARP BROS TILE - NEWCASTLE
79-81 Parry St, Newcastle.
T: +61 2 4925 4555 - F: +61 2 4962 2926
EARP BROS TILE - SYDNEY
666 Pacific Highway, Chatswood, Sydney
T: +61 2 9410 3222 - F: +61 2 9410 2011
PORCELANOSA KITCHENS
55 Holt Street, Surry Hills, Sydney
T: +61 2 9211 1998 - F: +61 2 9212 1330
QUEENSLAND
ACE STONE & TILES
48 Prospect St Fortitude Valley QLD
Brisbane
T: +61 7 5493 3344 - F: +61 7 5493 3117
TILESCOPE IMPORTS
Kilroe Street, Brisbane
T: +61 7 3371 5777 - F: +61 7 3371 5133
SOUTH AUSTRALIA
ITALIA CERAMICS
55 Glynburn Road, Adelaide
T: +61 8 8336 2366 -F: +61 8 8336 9016
TASMANIA
ROSSETTO TILING
233 Murray Street, Hobart
T: +61 3 6231 2931 - F: +61 3 6231 5783
ROSSETTO TILING
80 Invermay Road, Launceston
T: +61 3 6326 4955 - F: +61 3 6326 6003
VICTORIA
EARP BROS TILE - MELBOURNE
143-149 Abbotsford St, Melbourne
T: +61 3 9328 8598 - F: +61 3 9348 9996
MARBLETREND
22 Jersey Road Bayswater, Melbourne
T: +61 3 9729 0115 - F: +61 3 9729 0115
WEST AUSTRALIA
MIDDLE SWAN TRADING
19B King Edward Rd, Osborne Park
T: +61 8 9445 1777 - F: +61 8 9446 3127

CANADA
NEW BRUNSWICK
DOMINION TILE & SUPPLIES
136 High St, Moncton
T: +506 857 8906 -F : +506 857 4149
BRITISH COLUMBIA
FONTILE DISTRIBUTORS
270 Terminal Avenue, Vancouver
T: +604 683 9358 - F: +604 683 6758
ALBERTA
PORCELANOSA CALGARY
1334 11th Ave. SW, Calgary
T: (587) 349-2290

INDIA
BANGALORE
KATTA
HOPCOMS, Mavalli
T: +91 11 2670 3832 - F: +91 22 2670 0377
HYDERABAD
SRUSHTI
Opp G V K Mall, Road No 4
T: +91 40 6668 2224 - F: +91 40 4220 3416
KOLKATA
JAIPUR MARBLE
3, Upper wood St. (Theater Road)
T: +91 33 2290 7755 - F: +91 33 2280 7787
MUMBAI
MILAGRO
Nehru Nagar, Opp Hanuman Temple,
Kanjurmarg (East)
T: +91 22 2579 0686 - F: +91 22 2579 0684
NEW DELHI
DREAM HOME
M-51,’M’ Block Market, Greater Kailash,
Part 2. T: +91 11 4272 0032
LA CERAMICA
B- 9/12, Rajouri Garden,
New Delhi
T: +91 11 25176090 - F: +91 11 257176092
MARMO HOME PVT. LTD.
5258, Shraddhanand Marg,
New Delhi
T: +91 11 47128800 - F: +91 11 23218728
OYSTER BATH CONCEPTS PVT. LTD.
D-73, Okhla Industrial Area, Phase-I, Delhi
T: +91 9811083946

NEW ZEALAND
AUCKLAND
JACOBSEN CREATIVE SURFACES
228 Orakei Road, Remuera, Auckland
T: +64 95241475
TILE WAREHOUSE 286 Churc St, Penrose
T: +64 649349550 -F: +64 6222112
CANTERBURY
JACOBSEN CREATIVE SURFACES
2/60 Durham Street South, Christchurch
T: +64 95241475
NEXT DORE
102 Montreal St, Christchurch
T: +64 33669400 - F: +6433654406
WELLINGTON
JACOBSEN CREATIVE SURFACES
1/23 Marion Street, Wellington
T: +64 95241475

SINGAPORE
AAMOR PTE LTD
120 Lower Delta Road #01-13 Cendex,
Centre, Singapore.
T: +65 6878 0200 - F: +65 6878 0500
FERNANDO MARTIN BENITO
31 Kaki Bukit Road 3, 06-13 Techlink,
Singapore.
T: +65 9780 1472 - F: +65 64621620
HAFARY PRIVATE LIMITED
No.105, Eunos Avenue 3, Singapore.
T: +65 6604 7702 - F: +65 6253 4496

SOUTH AFRICA
JOHANNESBURG
AFRIKANO TILE & DECOR
151 Industrial Rd
T: +27 8392333
CLASSIC TRADING
Shop G1, Woodmead Commercial
Park Waterfall, Crescent, Woodmead,
Johannesburg
T: +27 11 656 0400 - F: +27 11 656 0403
DURBAN
CLASSIC TRADING
Unit 12, 155 Rochdale Rd, Springfield Park
T: +27 31 577 8382 - F: +27 31 577 7056
MAHARANI
229 Inanda Road
T: +27 5777860
CAPE TOWN
KENZAN TILES
T: +27 21 5108310 - F: +27 21 5108317

UNITED KINGDOM
BERKSHIRE
PORCELANOSA SOUTH EAST
7 Bridgewater Close, Berks, Reading
T: +44 08444 818 954
F: +44 08444 818 964
BRISTOL
PORCELANOSA WESTERN
Lysander Road, Cribbs Causeway, Bristol
T: +44 0117 959 71 51
F: +44 0117 959 71 55
CAMBRIDGESHIRE
PORCELANOSA SOUTH EAST
Dukesmead, Werrington, Peterborough
T: +44 08444 818 957
F: +08444 818 967
DEVON
PORCELANOSA WESTERN
20 Trusham Road, Marsh Barton Ind,
Est Exeter
T: +44 01392 215 552
F: +44 01392 215 557
GIBRALTAR
LIFESTYLE DESIGN STUDIO LTD
24-22 Ocean Village Promenade, Ocean
Village, Gibraltar
T: +35020066390
HERTFORDSHIRE
PORCELANOSA SOUTH EAST
Otterspool Way, Watford
T: +44 08444 818 951
F: +44 08444 818 961
JERSEY ISLAND
PASTELLA GROUP
Rue a la Dame, St. Saviour
T: +44 01534 870167

F: +44 01534 723199
LANARKSHIRE
PORCELANOSA SCOTLAND
2 Rocep Drive, Braehead, Glasgow
T: +44 0141 533 1000
F: +44 0141 533 1007
LANCASHIRE
PORCELANOSA NORTH WEST
Water Street, Manchester
T: +44 0161 817 33 00
F: +44 0161 817 33 01
PORCELANOSA NORTH WEST
850 Europa Boulevard, Westbrook, Warrington
T: +44 01925 237 807
F: +44 01925 237 888
LONDON
PORCELANOSA SOUTH EAST
Wandsworth Bridge Road, Fulham
T: +44 08444 818 952
F: +44 08444 818 962
PORCELANOSA SOUTH EAST
93/99 Goswell Road, Clerkenwell, London
T: +44 08444 818 959
F: +44 08444 818 969
MIDLOTHIAN
PORCELANOSA SCOTLAND
Unit B Newbridge Industrial Estate,
Cliftonhall Road, Edinburgh
T: +44 0131 335 38 83
F: +44 0131 335 38 84
NORFOLK
PORCELANOSA SOUTH EAST
Amsterdam Way, Norwich Airport,
Norwich
T: +44 08444 818 958
F: +44 08444 818 968
NORTHUMBERLAND
PORCELANOSA SCOTLAND
Unit 1, 259 Scotswood Road,
Newcastle Upon Tyne
T: +44 0191 272 5224
F: +44 0191 272 2986
NOTTINGHAMSHIRE
PORCELANOSA MIDLANDS
Nottingham Road Chilwell, Nottingham
T: +44 0115 983 65 00
F: +44 0115 983 65 65
SOUTH GLAMORGAN
PORCELANOSA WESTERN
360 Newport Road Cardiff, South
T: +44 0292 0465 166
F: +44 0292 0465 156
SOUTH YORKSHIRE
PORCELANOSA YORKSHIRE
The Carr, Carriage Drive, Doncaster
T: +44 01302 30 47 13
F: +44 01302 30 47 15
PORCELANOSA YORKSHIRE
2 Windsor Road, Meersbrook, Sheffield
T: +44 0114 250 01 08
F: +44 0114 255 22 65
STAFFORDSHIRE
PORCELANOSA MIDLANDS
Roman Way Retail Park Longford Island,
Watling Street, Cannock
T: +44 01543 223025
F: +44 01543 462959
SUFFOLK
PORCELANOSA SOUTH EAST
101 Redbridge Road, Millbrook, Southampton
T: +44 08444 818 956
F: +44 08444 818 966
SURREY
PORCELANOSA SOUTH EAST
Marshall House, 468-472 Purley Way,
Waddon, Croydon
T: +44 08444 818 953
F: +44 08444 818 963
WARWICKSHIRE
PORCELANOSA MIDLANDS
600 Stratford Road, Shirley, Solihull
T: +44 0121 746 64 64
F: +44 0121 746 64 65
WEST YORKSHIRE
PORCELANOSA YORKSHIRE
24/26 Cross Stamford Street,
Regent Street, Leeds
T: +44 0113 24 44 223
F: +44 0113 24 34 024

USA
CALIFORNIA
PORCELANOSA ANAHEIM
1301 S. State College Blvd. Suite E,
Anaheim
T: +1 714 772 3183 - F: +1 714 772 9851
PORCELANOSA SAN FRANCISCO
78 Division St, San Francisco
T: +1 415 593 7763 - F: +1 415 593 7664
PORCELANOSA SAN JOSE
391 East Brokaw Road, San Jose
T: +1 408 467 9400 - F: +1 408 467 9410
PORCELANOSA WEST HOLLYWOOD
8900 Beverly Blvd, West Hollywood
T: +1 310-300-2090
CONNECTICUT
PORCELANOSA RIVERSIDE
1063 E Putnam Ave Riverside
T: +1 203 698 7618 - F: +1 203 698 7619
FLORIDA
PORCELANOSA MIAMI
8700 N.W. 13th Terrace, Miami
T: +1 305 715 7153 - F: +1 305 592 6999
PORCELANOSA POMPANO BEACH
3400 N. Powerline Road, Pompano Beach
T: +1 954 968 7666 - F: +1 954 968 7699
GEORGIA
PORCELANOSA ATLANTA
Peachtree Hills Avenue 349, Atlanta
T: +1 3057157153
ILLINOIS
PORCELANOSA CHICAGO
Luxe Home at the Merchandise Mart, 222
Merchandise Mart Plz Suite 149, Chicago
T: +1 312 204 6220 - F: +1 312 204 6240
MARYLAND
PORCELANOSA ROCKVILLE
11500 Rockville Pike, North Bethesda
T: +1 301 294 8193
MASSACHUSETTS
PORCELANOSA BOSTON - BOSTON DESIGN
CENTER
1 Design Center Place, Suite 505, Boston
T: +1 617-963-7666
NEW JERSEY
PORCELANOSA EAST BRUNSWICK
252 Route 18 North East, Brunswick
T: +1 732 613 1915 - F: +1 732 613 9181
PORCELANOSA PARAMUS
65 Route 17 South, Paramus
T: +1 201 712 0556 - F: +1 201 599 1520
PORCELANOSA RAMSEY
600 Rt 17 North, Ramsey
T: +1 201 995 1310 - F: +1 201 995 1960
NEW YORK
PORCELANOSA MANHATTAN FLAGSHIP
STORE
202 Fifth Avenue, New York City.
T: +1 646 751 1180
PORCELANOSA NYDC
200 Lexington Avenue. Suite 609, New York
T: +1 212 252 7370
PORCELANOSA WESTBURY
775 Old Country Road, Westbury
T: +1 516 338 0097 - F: +1 516 338 0098
PENNSYLVANIA
PORCELANOSA KING OF PRUSSIA
645 W. Dekalb Pike (US Route 202), King of
Prussia, Montgomery County
T: +1 484 751 0050 - F: +1 484 751 0047
TEXAS
SPAÑOLO GALLERY
1200 N. 10th Street, Suite E, McAllen
T: +1 956 905 0244 - +1 956 907 5477
F: +1 956 627 2522
PORCELANOSA DALLAS
Decorative Design Center. 1617 Hi Line Drive
Suite 415, Dallas
T: +1 214 377 2327 - F: +1 214 234 1340
WASHINGTON
PORCELANOSA SEATTLE
88 Spring Street (Suite 120), Seattle

WORLDWIDE
ALBANIA Tirana
ANGOLA Luanda
ALGERIA Alger/ Oran
ARGENTINA Buenos Aires/
Mar del Plata/ Mendoza/ Pilar/ Rosario

ARMENIA Yerevan
AUSTRIA Bruck/ Graz/ Hall/ Innsbruck/
Leibnitz/ Linz/ Salzburgo/ Viena/ Vösendorf/
Wels/
AZERBAIJAN Baku
BAHRAIN Manama
BANGLADESH Dhaka
BELGIUM Heist-op-den-Berg
BERMUDA Pembroke
BOLIVIA Santa Cruz
BOSNIA-HERZEGOVINA
Banja Luka/ Bijeljina/ Citluk/Sarajevo
BRAZIL Parana-Campo Largo
BULGARIA Petrich/ Sofia/ Varna
BYELORUSSIA Gomel/Minsk
CAMBODIA Phnom Penh
CHILE Santiago de Chile/ Viña del Mar
CHINA Beijing/ Changchun/ Changsha/
Chengdu/Chongquing/ Dalian/ Fuzhou/
Guangzhou/ Haikou/ Harbin/ Hangzhou/
Hong Kong/ Jiangyin / Nanjing/Quindao/
Shanghai/ Shenyang/Shenzhen/ Taizhou/
Tianjin/ Wenzhou/ Wuhan/ Xian/ Xianmen
COLOMBIA Barranquilla/ Bogota
CONGO REPUBLIC Kinshasa
COSTA RICA San José/ Santa Ana
CROATIA Dubrovnik/ Porec/ Pula/
Rijeka/ Split/ Varazdin/ Zagreb
CYPRUS Girne/ Limassol/ Nicosia
CZECH REPUBLIC Brno/ Prague/
Uherske Hradiste/ Zlin
DENMARK Brabrand/Glostrup/
Odense
DOMINICAN REPUBLIC
Bávaro/ La Romana/ Santo Domingo/
Santiago
ECUADOR Guayaquil/ Quito
EGYPT Cairo
EL SALVADOR San Salvador
ESTONIA Tallinn
ETHIOPIA Addis Ababa
FEDERAL REPUBLIC OF
NIGERIA Lagos
FINLAND Espoo/ Hyvinkää/
Hämeelinna/Joensuu/Jyväskylä/
Kotka /Kouvola/Kuopio/Lahti/ Lappeenranta/
Mikkeli/ Oulu/Pori/ Porvoo/ Raisio/ Rauma/
Rovaniemi/Salo/Savonlinna/Seinäjoki/
Tampere/ Vaasa/ Vantaa
FRANCE Ajaccio/ Andelnans/ Arcueil/
Aubagne/ Augny/ Beaucouzé/ Besançon/
Biguglia/ Brest/ Cabestany/ Chambray les
Tours/ Champagne au Mont d’Or/ Chasseneuil
du Poitou/ Chenôve/ Coignières/ Guerande/
La Chapelle Saint Aubin/ La Roche Sur Yon/
Les Pennes Mirabeau/ Lezennes/ Lorient/
Mandelieu La Napoule/ Marsac/ Meaux/
Montigny/ Nice/Nîmes/ Olivet/ Orvault/ Paris/
Pérols/ Réunion Island/ Saint Maur/ St Jouan
des Guerets/ Tigery/ Toulouse/ Tourville la
Rivière/ Vannes/ Vendenheim/ Vert Saint
Denis/ Wittenheim
FRENCH GUIANA Cayenne
GHANA Dzorwulu-Accra
GEORGIA Tbilisi
GERMANY Aschaffenburg/ Bad
Salzuflen/ Baden Baden/ Bautzen/ Beeskow/
Bergisch Gladbach/ Berlin/ Boffzen/
Bonn/Bottrop/ Bruchsal/ Burgstädt/
Crailsheim/ Dortmund/ Dossenheim/
Elterlein/ Erkrath/ Frankfurt/ Freiburg/
Fulda/ Gera/ Görlitz/ Hamburgo/ Karlstadt/
Kehl/ Koblenz/ Kranichfeld/ Leverkusen/
Lichtenfels/ Löbnitz/Lübeck/ Mainz/
Meschede/ Múnich/Münster/ Nordhausen/
Nuremberg/ Offenburg/ Potsdam/ Radebeul/
Reutlingen/ Ronnenberg/ Schramberg/
Stuttgart/ Telgte/ Untergruppenbach/
Völklingen/ Vs-Schwenningen/ Waiblingen/
Weinsberg/ Wiesbaden-Biebrich/ Würselen/
Zwethau
GHANA
GREECE Ática/ Athens/ Glifada/
Ioannina/ Kastoria/ Katerini/Kefalonia/
Larisa/ Lefkada/ Nafpaktos/ Patra/ Rodes/
Serres/ Thessaloniki/ Trikala
GUADALOUPE (WEST
INDIES) Baie Mahault/ Saint
Barthelemy

GUATEMALA Guatemala
HAITI Puerto Príncipe
HUNGARY Békéscsaba/ Budapest/
Debrecen/ Eger/ Gyöngyös/ Kecskemét/
Miskolc
ICELAND Reykjavik
INDONESIA Bandung/Jakarta/
Semarang/ South Jakarta/Surabaya
IRAQ Erbil
IRAN Teheran
IRELAND Cork/ Dublin
ISRAEL Beersheva/ Bethlehem/ Bney
Brak/ Eilat/ Hadeera/ Haifa/ Jerusalem/
Nazareth/ Raanana/ Ramat Gan/ Rishon le
Zion/ Tel Aviv/ Upper Galily
ITALY Andria/ Bergamo/ Cassino/
Corsico/ Milan/ Roma/ Sassuolo
IVORY COAST Abidjan
JAPAN Osaka
JORDAN Amman
KAZAKHSTAN Almaty/Astana
KYRGYZ REPUBLIC Bishkek
KOSOVO Pristina
KUWAIT Safat
LATVIA Riga
LEBANON Beirut
LIBYA Benghazi/ Tripoli
LITTHUANIA Alytus
MACEDONIA Skopje
MALAYSIA Kolombong-Kota Kinabalu/
Kuala Lumpur/ Penang/ Petaling Jaya/
Seberang Prai Tengah
MALTA Birkirkara
MARTINIQUE (FRENCH
ANTILLAS) Le Lamentin
MAURITIUS Port Louis
MEXICO Ciudad de México
MOLDAVIA Chisinau
MONACO Monaco
MONGOLIA Ula Anbaatar
MONTENEGRO Podgorica
MOROCCO Casablanca/ Tangier
NEPAL Katmandu
NEDERLANDS Amsterdam
NETHERLANDS ANTILLES
Saint Maarten
NICARAGUA Managua
NORWAY Ålesund/ Bergen/ Drøbak/
Elverum/ Fagernes/ Fredrikstad/Gjøvik/
Gurskøy/ Hamar/ Kløfta/ Kopervik/
Lierskogen/ Lysaker/Molde/ Moss/ Narvik/
Nestuun/Oppdal /Oslo/ Sandefjord/
Sandnes/ Skien/ Stavanger/ Tiller/ Tønsberg/
Trondheim/
OMAN Muscat
PAKISTAN Lahora Cantt/ Lahore
PANAMA Panama City
PERU Lima/ Piura/ San Isidro
PHILIPPINES Manila
POLAND Bialystok/ Bielsko Biala/
Bydgoszcz/ Czestochowa/ Gliwice/ Gorzów
Wlkp/ Katowice/ Kalisz/Kielce/ Kolobrzeg/
Konin/ Koszalin/ Kraków/Leszno/ Lodz/
Lublin/ Olsztyn/ Opole/ Ostrów Wlkp/
Poznan/ Radom/ Ryvnik/Rzeszów/ Sopot/
Szczecin/ Slupsk/ Tarnobrzeg/ Warszawa/
Wroclaw
PORTUGAL Bragança/Chaves/
Funchal/Lisboa/ Monçao/ Oporto/ Ponta
Delgada/ Praia da Vitória/ Viseu
PRINCIPALITY OF
ANDORRA
Andorra la Vella
PUERTO RICO San Juan/ Guaynabo
QATAR
RUMANIA Bacau/ Brasov/ Bucarest/
Constanza/ Craiova/ Iasi/ Oradea/ Piatra
Neamt/Pitesti/ Ploiesti
RUSSIA Ekaterinburg/Grozny/Irkutsk/
Kaliningrad/Khabarovsk/ Khimki/ Krasnodar/
Krasnoyarsk/Makhachkala/ Moscou/ Mytischi/
Nizhny Novgorod/ Novorosiysk/ Novosibirsk/
Pyatigorsk/ Rostov Na Donu/ Ryazan/ Sochi/
St. Petersburg/ Stavropol/ Vladivistok/
Volgograd
SAUDI ARABIA Al Ahsa/ Dammam/
Jeddah/ Riyadh/
SENEGAL Dakar
SERBIA Belgrade/ Novi Sad

SLOVAKIA Bratislava/ Kosice
SLOVENIA Ljubljana/ Maribor
SRI LANCA Colombo
SYRIA
SOUTH KOREA Busan/ Seo-Gu/Seul
SURINAME Paramaribo
SWEDEN Bromma/ Enköping/
Danderyd/Göteborg/ Hässleholm/
Katrineholm/ Malmö/ Mölndal/ Nyköping/
Uddevalla
SWITZERLAND Arbon/ Aubonne/
Basilea/ Biel/ Crissier/ Delémont/
Geneva/ Hägendorf/ Lausanne/Mendrisio/
Rothenburg/ Rüti b. Büren/ Sevelen/
Volketswil/ Yverdon-Les-Bains/ Zurich
TAIWAN Kaohsiung/ Tainan/ Taichung/
Taipei/
THAILAND Bangkok/ Pathumthanee/
Prachuabkirikun/Samutsakon
TUNISIA Gabes/ Hammam Sousse/
Hammamet/ Menzel Hayet/ Tunis/ Cedex/
Sfax/ Sousse
TURKEY Istambul
TURKMENISTAN Ashgabad
UKRAINE Chernivtsi/Dnipropetrovsk/
Donetsk/ Kharkiv/ Kiev/Kyiv/Lugansk/Lusk/
Lviv/ Odessa/ Rivne/ Ternopil/
UNITED ARAB EMIRATES
Dubai
URUGUAY Montevideo/ Punta del Este
UZBEKISTAN Tashkent
VENEZUELA Caracas/ Valencia
VIETNAM Hanoi/ Ho Chi Minh City
YEMEN Sanaa
YIBUTI Djibouti

SPAIN
A CORUÑA
NEIRA Y ORTEGAL, S.L.
T: 981 326 532 - F: 981 324 951
NEIRA Y ORTEGAL, S.L.
T: 981 400 880 - F: 981 400 883
PEREZ DOMINGUEZ PUEBLA, S.L.
T: 981 830 214 - F: +981 279 431
SUMINISTROS VIA-MAR, S.L.
T: 981 279 431 - F: 981 279 431
SUMINISTROS VIA-MAR, S.L.
T: 981 772 190 - F: 981 774 257
PORCELANOSA
T: 981 509 270 - F: 981 819 334
PORCELANOSA
T: 981 897 595 - F: 981 530 901
PORCELANOSA
T: 981 569 230 - F: 981 569 230
ÁLAVA
JORGE FERNÁNDEZ
T: 945 254 755 - F: 945 259 668
JORGE FERNÁNDEZ
T: 945 244 250 - F: 945 229 321
ALBACETE
OLIVARES MATERIALES DE
CONSTRUCCIÓN
T: 967 138 105 - F: 967 138 023
PORCELANOSA
T: 967 243 658 - F: 967 193 465
ALICANTE
AZULEJOS JAVEA
T: 965 791 036
ELDECO
T: 966 874 360 - F: 966 873 543
HIJOS DE JUAN RIBES
T: 965 730 419
NOVA RECAL
T: 965 786 034
SANEAMIENTOS COLÓN
T: 965 331 891 - F: 965 524 210
PORCELANOSA
T: 965 109 561 - F: 965 106 965
PORCELANOSA
T: 966 610 676 - F: 966 610 700
PORCELANOSA
T: 965 656 200 - F: 965 655 644
ALMERÍA
PORCELANOSA
T: 950 143 567- F: 950 142 067
PORCELANOSA
T: 950 325 575 - F: 950 338 651
ASTURIAS
PORCELANORTE S.L.

T: 984 396 462
PORCELANOSA
T: 985 791 526 - F: 985 985 963
ÁVILA
PAVIMARSA
T: 920 259 820 - F: 920 259 821
BADAJOZ
GALLERY CERAMIC
T: 924 229 144 - F: 924 229 143
JUBEL
T: 924 145 372
MUNDO OBRAS
T: 924 551 264 - F: 924 551 264
PORCELANOSA
T: 924 330 218 - F: 924 330 315
BARCELONA
AMARGANT
T: 937 671 416 - F: 937 627 488
AMARGANT
T: 937 600 112 - F: 937 600 411
ANTONI PONT
T: 938 228 088 - F: 938 250 786
ARQUIMATT MATERIALS I DECORACIÓ
T: 679 531 877
AZULEJOS SAN ANDRÉS
T: 933 455 102 - F: 933 461 015
BADALONA GRES
T: 93 395 03 11 - F: 93 465 07 58
COMERCIAL MAESTRO CANET
T: 938 466 568 - F: 938 409 216
COMERCIAL SOLSAN
T: 938 648 125 - F: 938 649 617
COMERCIAL STC
T: 31 593 137- F: 931 615 015
CONSAN
T: 938 320 669 - F: 938 320 669
CORRETJA
T: 938 854 261 - F: 938 894 733
FERRET I CASULLERAS
T: 93 890 14 19 - 93 817 03 53
GARRO
T: 936 545 952 - F: 938 400 620
HIJO DE FERNANDO ROCA
T: 936 681 434 - F: 936 801 458
J. RIERA MAGATZEM CONSTRUCCIÓ
JOAN DOT
T: 938 504 646 - F: 938 504 286
JODUL
T: 938 800 800 - T: 938 126 054
LOFT CUINA
T: 934 743 793 - F: 934 741 305
MA-CO
T: 938 954 141 - F: 938 954 142
MARESME GRES
T: 931 615 015
MATERIALS CASSERRES
T: 938 213 770
ORMAT
T: 937 591 139 - F: 937 502 076
PLANELL
T: 938 698 750 - F: 938 600 181
PLANELL
T: 938 060 240 - F: 938 060 239
ROSA JORDANA RABETLLAT
T: 937 903 089 - F: 937 903 089
SUMCO
T: 938 933 066 - F: 938 936 004
PORCELANOSA
T: 932 642 500 - F: 932 007 036
BURGOS
BIGMAT FONTECHA
T: 947 485 153 - F: 947 483 941
GRUPO DISMAR DUERO
T: 947 513 281 - F: 947 513 349
JORGE FERNÁNDEZ
T: 947 323 351 - F: 947 314 589
CÁCERES
BIGMAT CAYUELA
T: 927 515 198 - F: 927 147 266
BIGMAT TEJEDA
T: 924 41 0155 - F: 924 410 591
GEMAT
T: 927430597
GEMAT
T: 927316828
MAGERVYSA
T: 927 535 234 - F: 927 535 575
PORCELANOSA
T: 927 236 337 - F: 927 236 205

CÁDIZ
ALMECOR
T: 956 120 776 - F: 956 120 776
AZULGRIF
T: 956 730 687 - F: 956 730 911
DOCURRI
T: 956 462 263 - F: 956 462 623
PORCELANOSA
T: 956 635 282 - F: 956 635 285
PORCELANOSA
T: 956 540 084 - F: 956 872 464
PORCELANOSA
T: 956 187 160 - F: 956 302 904
PORCELANOSA
T: 956 592 360 - F: 956 884 677
CANTABRIA
PORCELANOSA
T: 942 352 510 - F: 942 352 638
PORCELANOSA
T: 942 835 026 - F: 942 881 787
CASTELLÓN
BUTECH BUILDING TECHNOLOGY
T: 964 536 200 - F: 964 530 034
GAMA-DECOR
T: 964 506 850 - F: 964 506 596
L’ANTIC COLONIAL
T: 964 534 545 - F: 964 527 130
NOKEN DESIGN
T: 964 506 450 - F: 964 506 790
PORCELANOSA
T: 964 507 100 - T: 964 507 106
PORCELANOSA GRUPO
T: 964 507 140 - F: 964 507 147
SYSTEM-POOL
T: 964 506 464 - F: 964 506 481
URBATEK
T: 964 525 200 - F: 964 527 900
VENIS
T: 964 507 700 - F: 964 507 719
PORCELANOSA
T: 964 239 162 - F: 964 238 930
PORCELANOSA
T: 964 506 800 - F: 964 525 418
PORCELANOSA
T: 964 400 944 - F: 964 400 650
CEUTA
BAEZA
T: 956 511 312 - F: 956 511 309
CIUDAD REAL
PORCELANOSA
T: 926 251 730 - F: 926 255 741
CÓRDOBA
ACAIÑAS CABRERA
T: 957 772 999 - F: 957 131 170
ALMACENES MANOLIN Y LUIS S.L.
T: 957 65 15 09 - F: 957 65 32 53
AUDOS CERÁMICAS, S.L.
T: 957 516 572
COMERCIO DE MATERIAL DE
CONSTRUCCIÓN Y TRANSPORTES
T: 957 372 775 - F: 957 372 775
HORMIGONES SANFRANCISCO S.L.
T: 957 140 181
JUAN PRIETO E HIJOS
T: 957 177 693 - F: 957 177 335
SANEAMIENTO Y REVESTIMIENTO JULIO
T: 957 540 943
PORCELANOSA
T: 957 760 024 - F: 957 760 123
CUENCA
ALMACENES PAÑOS
T: 967 498 000 - F: 967 498 000
MATERIALES DE CONSTRUCCIÓN MARTÍNEZ
ORTEGA
T: 969 380 708 - F: 969 380 708
VICENTE DE LOS RIOS
T: 969 321 323 - F: 969 321 334
VICOSAZ
T: 969 233 200 - F: 969 234 475
GIRONA
ARC ARBUCIES CERAMIQUES
T: 972 162 364 - F: 972 860 954
BRECOR SL
T: 972 336 062 - F: 972 358 482
CARMONA
T: 972 372 710 - F: 972 349 763
FERRER CERVIÀ
T: 972 173 442 - F: 972 173 456
FRIAS MATERIALS

T: 972 670 073 - F: 972 673 071
FULCARA BRUGUE XAVIER
T: 972 234 591 - F: 972 402 284
GINESTA
T: 972 320 529 - F: 972 321 616
GIROP
T: 972 393 200 - F: 972 393 071
MATERIALES CREIXELL
T: 972 300 628 - F: 972 610 772
MERCAMAT
T: 972 612 027 - F: 972 302 146
OLIVERAS
T: 972 594 131 - F: 972 594 552
OLIVERAS
T: 972 672 259 - F: 972 672 255
OLIVERAS
T: 972 694 704 - F: 972 693 003
OLIVERAS
T: 972 468 119 - F: 972 468 123
SERVIMAT INICIATIVES
T: 972 780 524 - F: 972 780 827
TG NOVA ARQUITECTURA
T: 972 312 250 - F: 972 312 249
GRANADA
TECMACER
T: 958 253 081 - F: 958 183 367
GUIPÚZCOA
JORGE FERNÁNDEZ
T: 943 376 966 - F: 943 376 841
HUELVA
PORCELANOSA
T: 959 543 600 - F: 959 237 951
HUESCA
AINSA - COMERCIAL CAMPODARVE
T: 974 500 267 - F: 974 500 865
BERGES CENTRO COMERCIAL
T: 974 471 439 - F: 974 471 439
PORCELANOSA
T: 974 242 738 - F: 974 242 676
ILLES BALEARS
MACODOR
T: 971 658 210
MAGATZEM SES FORQUES
T: 971 662 114 - F: 971 662 816
PORCELANOSA
T: 971 507 650 - F: 971 507 656
PORCELANOSA
T: 971 554 502
PORCELANOSA
T: 971 430 667 - F: 971 297 094
PORCELANOSA
T: 971 317 292 - F: 971 317 293
PORCELANOSA
T: 971 630 219
JAÉN
GRUPO PEREA MORANTE S.L.
T: 953 424 565
HERNÁNDEZ GÁMEZ
T: 953 693 423 - F: 953 693 444
HERNÁNDEZ GÁMEZ
T: 953 795 168 - F: 953 795 168
MAT.CONST. Y SANEAMIENTOS HIJOS
MARTÍN SÁNCHEZ
T: 953 454 167
PAVIMENTOS AZUGRISA
T: 953 582 963
VIFERSAN
T: 953 391 413
PORCELANOSA
T: 953 280 757 - F: 953 284 035
LA RIOJA
RIOJACER
T: 941 286 021 - F: 941 202 271
LAS PALMAS
PORCELANAS Y PAVIMENTOS
CANARIOS
T: 928 472 949 - F: 928 472 944
LEÓN
DISEÑARTE BIERZO, S.L.
T: 987 455 870
PORCELANOSA
T: 987 801 570 - F: 987 801 475
LLEIDA
J. FARRÉ
T: 973 445 765 - F: 973 445 072
MATERIALS GERMANS MAURI
T: 973 232 139 - F: 973 247 943
MATERIALS JORDI VILAR
T: 973 482 077 - F: 973 482 373

MATERIALS PIRINEU
T: 973 351 850 - F: 973 353 410
PRETENSADOS RIBERA
T: 973 690 063 - F: 973 690 400
PRETENSADOS RIBERA
T: 973 641 460 - F: 973 642 271
PROMOCION DE PREFABRICADOS
SL PMP
T: 973 603 954 - F: 973 603 950
PROMOCION DE PREFABRICADOS
SL PMP
T: 687 542 944
PUJOL ELEMENTS
T: 973 202 350 - F: 973 203 113
TARREGA NOUMAG
T: 607 497 330
VISAMAT
T: 973 801 035
LUGO
ALMACENES BAHIA, S.L.
T: 982 140 957 - F: 982 132 065
ARIAS NADELA, S.L.
T: 982 245 725
ESTABLECIMIENTOS REY, S.L.
T: 982 592 071
SONIA GOMEZ GOMEZ
T: 982 44 12 49 - F: 982 44 03 31
MADRID
PORCELANOSA
T: 916 623 232 - F: 916 624 607
PORCELANOSA
T: 916 890 172 - F: 916 890 170
PORCELANOSA
T: 914 819 200 - F: 916 930 292
PORCELANOSA
T: 917 545 161 - F: 917 545 555
PORCELANOSA
T: 914 448 460 - F: 914 025 111
MÁLAGA
MARMOLERA RONDEÑA S.L.U.
T: 952 872 225
MATERIALES MUÑOZ PÉREZ S.L.
T: 952 507 879 - F: 952 504 760
PORCELANOSA
T: 952 241 375 - F: 952 240 092
PORCELANOSA
T: 952 826 868 - F: 952 822 880
MELILLA
FERRETERIA MODERNA E HIJOS, S.L.
T: 952 671 144 - F: 952 691 285
MURCIA
AZULEJOS ZAPATA PEÑALVER S.L.
T: 968 135 480 - F: 968 135 000
PORCELANOSA
T: 968 705 647 - F: 968 705 648
PORCELANOSA
T: 968 478 130 - F: 968 470 820
PORCELANOSA
T: 968 879 527 - F: 968 831 725
NAVARRA
CERÁMICAS CECILIO CHIVITE
T: 948 811 973 - F: 948 815 249
MONTEJO CERÁMICAS
T: 948 239 065 - F: 948 230 503
MONTEJO CERÁMICAS
T: 948 224 000 - F: 948 226 424
MONTEJO CERÁMICAS
T: 948 848 365 - F: 948 848 573
OURENSE
BLANCO QUINTAS
T: 988 391 114 - F: 988 250 413
JOSE R. PITEIRA, S.L.
T: 988 271 071 - F: 988 274 780
PALENCIA
CANTALAPIEDRA
T: 979 706 421 - F: 979 702 652
PONTEVEDRA
ALMACENES CANDA, S.L.
T: 986 780 184 - F: 986 782 301
ARCOLAR 2000, S.L.
T: 986 580 114 - F: 986 592 513
BLANCO QUINTAS
T: 986 288 041 - F: 986 486 316
PREFABRICADOS DENA, S.L.
T: 986 743 121 - F: 986 745 131
PREFABRICADOS DENA, S.L.
T: 986 702 041 - F: 986 733 415
SANEAMIENTOS ROSALES, S.L.
T: 986 702 041 - F: 986 702 080

SANEAMIENTOS ROSALES, S.L.
T: 986 228 806
SALAMANCA
PORCELANOSA
T: 923 243 811 - F: 923 123 414
SANTA CRUZ DE
TENERIFE
AFELSA
T: 922 461 112 - F: 922 461 166
AFELSA
T: 922 412 143 - F: 922 420 012
PORCELANAS Y PAVIMENTOS CANARIOS
T: 649 298 137
PORCELANAS Y PAVIMENTOS CANARIOS
T: 922 209 595 - F: 922 209 596
SEGOVIA
SEGOCER
T: 921 172 426 - F: 921 171 828
SEGOCER
T: 921 444 122
SEVILLA
HERNÁNDEZ CARBALLO
T: 955 800 473 - F: 955 801 439
PORCELANOSA
T: 954 260 540 - F: 954 528 681
PORCELANOSA
T: 954 152 792 - F: 954 153 188
SORIA
MC ODORICIO
T: 975 233 228 - F: 975 232 188
TARRAGONA
COMERCIAL LLAURADO
T: 977 400 387 - F: 977 400 052
COMERCIAL STC
T: 977 661 951
COMERCIAL STC
T: 977 312 502 - F: 977 317 211
CONSTRUCCIONS CIURO
T: 977 802 951 - F: 977 802 012
EXPOMAT ALCOVER
T: 977 760 476
MATERIALS GISBERT
T: 977 242 363
MATERIALS GISBERT
T: 977 500 306 - F: 977 501 550
MONSERRATE ESTIL CERAMIC
T: 977 364 900 - F: 977 364 953
RAMON MAGRIÑA BATALLA
T: 977 600 210 - F: 977 603 302
TINALEX ARTE
VIUDA DE ANTONIO FONT
T: 977 660 794 - F: 977 662 217
TERUEL
GARGÓN
T: 978 609 661 - F: 978 607 980
TOLEDO
PORCELANOSA
T: 925 232 402 - F: 925 232 406
VALENCIA
PORCELANOSA
T: 961 417 227 - F: 961 402 389
PORCELANOSA
T: 963 185 021 - F: 963 180 094
PORCELANOSA
T: 963 530 230 - F: 963 531 688
VALLADOLID
PORCELANOSA CANTALAPIEDRA
T: 983 217 010 - F: 983 200 921
VIZCAYA
BILBU
T: 946 731 158 - F: 946 733 265
BILBU
T: 944 218 625 - F: 944 218 879
BILBU
T: 944 113 018 - F: 944 128 637
ZAMORA
GONZALEZ Y GONZALEZ BERMAR S.L
T: 980 633 484 - F: 980 637 552
PAVIREMA, S.L.
T: 980 690 772
PORCELANOSA
T: 980 519 283 - F: 980 529 404
ZARAGOZA
PORCELANOSA
T: 876 269 500 - F: 876 269 389
PORCELANOSA
T: 976 930 800 - F: 976 930 603
PORCELANOSA
T: 976 403 131 - F: 976 300 094

TALKING ABOUT... THE HERZLIYA HILLS PROJECT

A new residential
development
in Tel Aviv

The Butech firm will make
the ventilated façade for the
new Herzliya Hills residential
complex in Tel Aviv (Israel) and
use ceramic elements from the
Technic series, 59.6 x 120 cm, by
Porcelanosa, in white,
grey and four shades of red.

Ten buildings (among them, a number of
18-storey towers as well as 3-storey buildings)
make up the 70,000m² Herzliya Hills residential
complex in the seaside city of Tel Aviv (Israel).
Built in an accessible and central location, and
close to several leisure areas – as well as to
Herzliya Pituach and Shivat HaKochavim – it
will have 30,000 m² of green areas and paths,
and a spectacular ecological swimming pool.
The different types of apartments are
distinguished depending on the number of
bedrooms – between two and five – which
will allow future buyers to choose a home
according to their tastes and needs. All of them
will boast huge windows extending almost from
floor to ceiling.
Also remarkable is the impressive ventilated
façade of this macro-project. Cutting-edge
building systems by the firm Butech will
be used for it, along with ceramic elements
from the Technic series, 59.6 x 120 cm, by
Porcelanosa, in white, grey and four shades
of red. Among the advantages of this safe and
efficient system for installing exterior cladding
are: substantial energy savings (between 20%
and 30% of the building’s total consumption)
and good sound insulation thanks to its
multi-strata system. In addition, it is easy to
install – thus reducing construction time – and
needs very low maintenance as every ceramic
element can be replaced with very little work
involved. /
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